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This study looks at the intricate relationship 

between Generation Z's interests in professional 

growth and their educational backgrounds in 

Ahmedabad. The study takes a thorough 

approach to identifying the factors that shape 

young people's knowledge landscapes. The 

research used a mixed-methods strategy, 

combining quantitative surveys and qualitative 

observations to create a deeper view. The 

findings aim to close the knowledge gap about 

how educational backgrounds influence 

Generation Z's desire for professional 

development, providing significant insights for 

educators, legislators, and employers 
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INTRODUCTION 
Amidst a backdrop of rapid technological advancements and sweeping 

societal changes, the Generation Z cohort is poised to shape the future 
workforce. Gen Z individuals possess unique qualities and perspectives that set 
them apart, reflecting their upbringing in the digital age. Understanding the 
dynamics that shape the career paths of this generation is crucial in navigating 
the ever-changing landscape of today. Understanding the correlation between 
their educational backgrounds and professional development interests is of 
utmost significance. 

Ahmedabad, a bustling city with a rich cultural and economic tapestry, 
takes centre stage in this study. Studying the intricate patterns of Generation Z 
in Ahmedabad's vibrant urban environment provides a unique perspective. 
Our study seeks to provide valuable insights into the intricate connections 
between educational experiences and career aspirations among the youth in 
Ahmedabad. 

Utilising a mixed-methods approach is essential for this study, as it 
combines quantitative surveys with qualitative observations to provide a 
comprehensive and strategic methodology. With this dual-method design, a 
comprehensive analysis can be conducted to examine the various factors that 
influence the alignment of education and professional development interests 
within Generation Z. Our study takes a comprehensive approach by 
incorporating qualitative data, allowing us to gain insight into the real-life 
experiences, perspectives, and aspirations of individuals. 

Our main objective is to gain a deep understanding of how the 
knowledge landscapes of Generation Z are evolving. Through a comprehensive 
examination of the intricate connections between educational backgrounds and 
interests in professional growth, this study aims to provide a well-rounded 
perspective. The findings will have significant implications for educational 
institutions, policymakers, and employers, both in terms of academic 
knowledge and practical application. By gaining a deeper understanding of the 
inner workings, stakeholders can create an environment that fosters the 
professional growth and development of Generation Z in Ahmedabad and 
other locations. 
Research Objectives 
1. Investigate the correlation between educational backgrounds and interest in 
professional growth among Generation Z in Ahmedabad City. 
Take a closer look at the professional development preferences of Generation Z, 
focusing on their educational background. 
3. Conduct interviews and open-ended surveys to gain a comprehensive 
understanding of the factors that impact education and professional 
development interests. 
4. Provide specific recommendations for educational institutions, policymakers, 
and businesses to align curricula more effectively with the professional 
development needs of Generation Z. 
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LITERATURE REVIEW 
It is crucial to understand the unique characteristics of Generation Z. 

Experts, including Seemiller and Grace (2016), have pointed out the unique 
traits of Gen Z, such as their familiarity with digital technology, tendency to 
work well in teams, and preference for hands-on learning. This sets the 
foundation for examining the way these qualities intersect with educational 
experiences and professional objectives. 

According to Cote and Allahar (2011), one's educational background has 
a significant impact on the decisions made regarding work. Based on the 
available evidence, it is clear that curricula, instructional strategies, and 
extracurricular activities play a significant role in shaping individuals' career 
interests. It is crucial to conduct a thorough analysis of how these issues impact 
Generation Z. 

In the digital age, Oblinger and Oblinger (2005) and Howe and Strauss 
(2000) delve into the evolving landscape of professional development. 
Understanding the preferences of Generation Z in terms of skill development, 
continual learning, and adaptability is crucial due to their status as digital 
natives. 

Ahmedabad City offers a distinct viewpoint on the issue, thanks to its 
urban dynamics and educational choices. Research in urban studies has 
provided valuable insights into the ways in which the environment of a city 
influences the decisions individuals make regarding their education and career 
paths. Ahmedabad, being a cultural and commercial powerhouse, offers a 
distinctive platform for studying these processes. 

Research on inter sectionalist (Crenshaw, 1989) emphasises the 
interconnectedness of education and professional development, showing that 
educational backgrounds are not independent entities. Gender, social level, and 
cultural background all play a role in shaping the diverse range of career 
interests within Generation Z. 

It is recommended by Creswell and Plano Clark (2018) to familiarise 
oneself with mixed methods techniques in the literature. This will allow for the 
integration of statistical and subjective research strategies. Understanding how 
these methodologies can be applied effectively in the field of education research 
adds credibility to the methodology used in this study. 
By exploring international perspectives on Generation Z, we can gain a deeper 
insight into the global trends at play (Elmore, 2017; Twenge, 2017). By 
examining research conducted in various locations, a wider perspective can be 
gained when interpreting the findings from Ahmedabad City. 
 
METHODOLOGY 

The research methodology employed in this study integrates primary 
and secondary data sources. Self-administered questionnaires were distributed 
online to gather primary data. Our questionnaires included Likert-scale 
questions to gauge respondents' awareness and understanding of health issues, 
as well as their reading preferences. The participants in the research were 
chosen through convenience sampling, which is a non-probability sampling 



Patil, Singh, Vidani 

396 
 

technique. This strategy was selected because of its practicality and 
accessibility, making it inclusive for individuals from Gujarat to actively 
engage. The sample design was created to gather data from individuals who 
were available and interested in taking part in the study. 

Using inferential statistical techniques, particularly ANOVA, the study 
will analyse data to explore relationships and differences between variables. 
Statistical tests will be conducted using the Statistical Package for Social Science 
(SPSS) programme to ensure efficient and accurate results. Our analysis will 
centre around exploring hypotheses regarding the interplay between reading 
preferences, health knowledge, and awareness among the individuals studied 
in Ahmedabad City. 

Nevertheless, it is important to recognise the notable constraints of the 
study. Time constraints can potentially limit the thoroughness and scope of the 
investigation. In addition, it is worth noting that the findings of this study may 
have limited generalizability beyond Ahmedabad City due to its specific 
geographical scope. It is worth noting that the sample size of 105 responders 
from Ahmedabad City may have some limitations in terms of generalising the 
results. It is important to consider the limitations of the study when interpreting 
and implementing the results. 
Testing for Reliability  

The reliability study of the questionnaire items evaluating the 
professional development preferences of Ahmedabad City's Generation Z 
residents yielded an impressive Cronbach's Alpha coefficient of 0.897. It is 
evident that the ten survey items demonstrate an outstanding level of internal 
consistency, which confirms the reliability of the measuring instrument. As a 
skilled analyst, I can confidently affirm that the survey has successfully 
captured the genuine preferences of all respondents without any cases being 
eliminated. This demonstrates the survey's strong and coherent ability to gather 
accurate data. With the improved Cronbach's Alpha value, there is a sense of 
confidence in the reliability of the data, which in turn validates the accuracy 
and trustworthiness of the analysis' findings. This measuring tool is reliable for 
providing researchers with precise and consistent information on the 
professional development preferences of Generation Z in Ahmedabad City. 

 
RESULTS AND DISCUSSION 
Providing an Overview of Demographics  

The study's participant demographics provide valuable insights into the 
population being investigated. 
1. The respondents indicated a wide range of ages, from 15 to 29. The 
participants' ages span from 21 to 23 years old, as evident from their average 
age of 3.29. It is worth noting that a significant portion, 60.0%, of the responses 
come from individuals in their early 20s, specifically between the ages of 21 and 
23. The wide range of ages represented in the poll highlights the diverse 
population of Generation Z in Ahmedabad City. 
2. Gender: The respondents' genders were evenly distributed, with 46.7% 
identifying as male and 53.3% as female. The gender diversity we observed can 
be attributed in part to the slightly higher number of females, as evidenced by 



International Journal of Business and Management Practices (IJBMP) 
Vol.2, No.3, 2024: 393-404  

                                                                                           

  397 
 

the mean gender value of 1.53. With a response rate of 2.00, it's clear that 
femininity is the dominant category among participants in the sample, 
indicating a slightly higher percentage of female participants. 
3. Education: The majority of individuals hold graduate degrees (42.9%), 
followed by postgraduate (24.8%) and master's (24.8%) degrees. Based on an 
average education level of 2.81, it is evident that the individual possesses 
advanced graduate and postgraduate training. A response of 2.00 is commonly 
associated with graduate-level training. 
4. Occupation: The sample consists mostly of students (64.8%), followed by 
individuals from the service industry (15.2%) and those who are self-employed 
(9.5%). The average occupation score of 1.724 demonstrates a diverse array of 
job opportunities. One common response, 1.0, pertains to students, who 
constitute the majority of the employment within the examined population. 
Examining Hypotheses 

Examining the correlation between the interest levels of Generation Z 
individuals and their educational backgrounds is the focus of Hypothesis 1. The 
study examines this relationship by evaluating participants' level of interest in 
professional development programmes across different educational categories, 
using a rating scale of 1 to 5. Based on the data, it is evident that there are 
variations in the mean interest scores among different groups of students. 
Undergraduates have an average interest score of 3.20, while graduates have a 
slightly higher score of 3.44. Postgraduates show even greater interest with a 
mean score of 3.77.  

Master's students have a similar level of interest as graduates, with an 
average score of 3.46. Lastly, the "others" category stands out with the highest 
mean interest score of 4.00. Levene's test indicates that there are no significant 
differences between the educational categories (p = 0.079). Upon conducting 
ANOVA, the analysis produced a p-value (Sig.) of 0.613 and an F-statistic of 
0.672. Given that the p-value exceeds the conventional significance level of 0.05, 
it indicates that there is no substantial connection between interest levels and 
educational backgrounds among Generation Z participants. Consequently, the 
null hypothesis (H0) is upheld. Based on the provided statistics, it appears that 
the interest in professional development programmes among the surveyed 
population was relatively consistent across different educational categories. 

The data analysis reveals fascinating findings about the factors that 
impact the motivation of Generation Z individuals to participate in professional 
development programmes in Ahmedabad City. The reliability study reveals a 
remarkably high Cronbach's Alpha coefficient of 0.897, indicating excellent 
internal consistency among the survey items that measure professional growth 
desires. With its unwavering reliability, the measurement tool inspires 
confidence in its robustness, thereby ensuring the validity of the analysis's 
conclusions. 
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The demographic summary offers a comprehensive overview of the 
respondents, highlighting that most fall within the 21 to 23 age range, and there 
is an equal distribution of genders. The participants have a wide range of 
educational backgrounds, with most of them having earned doctoral degrees.   
Additionally, there is a significant number of students among them. 
Understanding Generation Z's professional development preferences in 
Ahmedabad City requires a thorough analysis of these demographic facts. 

Now let's delve into the specific variables being studied. We're exploring 
the level of interest in professional development programmes among 
individuals with different academic backgrounds. Based on the ANOVA 
findings, it appears that the alternative hypothesis (H1) is not supported. This is 
because the p-value (0.613) is higher than the significance level of 0.05. 
Therefore, based on the data analysis, it can be concluded that there is no 
significant correlation between the educational backgrounds and interest levels 
of Generation Z members in the community being studied. 
 
CONCLUSIONS AND RECOMMENDATIONS 

Finally, this study sheds light on the patterns of professional 
development among the young adults in Ahmedabad. The measurement 
instrument's exceptional reliability instills a strong sense of confidence in the 
data collected. The demographic profile reveals a diverse group of respondents, 
and although educational backgrounds are significant in shaping interests, the 
study suggests that these factors do not significantly impact the inclination to 
engage in professional development programmes. This conclusion suggests the 
need for a thorough examination of additional factors that could influence the 
situation, along with the creation of strategies to enhance the involvement of 
Generation Z in these programmes. Future research could explore the finer 
aspects of preferences and pinpoint targeted interventions to address any 
potential shortcomings in awareness and involvement in professional 
development. 
  
FURTHER STUDY 
 This research still has limitations, so it is necessary to carry out further 
research related to the topic Bridging Knowledge Landscapes: Unveiling the 
Nexus Between Educational Backgrounds and Professional Development 
Interest Among Generation Z in order to perfect this research and increase 
insight for readers. 
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