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This study looks into the complex relationship 

between Generation Z individuals' educational 

backgrounds in Ahmedabad City and their 

preferences for investing in various professional 

development programs. The study's detailed 

analysis tries to uncover the variables driving this 

demographic group's preferences, offering 

insight on the convergence of education and job 

development options. The project intends to offer 

important insights into the planning and 

execution of targeted professional development 

initiatives catered to the educational 

requirements and aspirations of Ahmedabad 

City's Generation Z via the use of statistical tools 

and survey data 
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INTRODUCTION 
Education plays a vital role in shaping individuals' inclination towards 

investing in professional development programmes, particularly in the 
dynamic industry and career landscape of today. Having come of age during a 
time of rapid technological advancements and significant social change, 
Generation Z is a generation that has witnessed unparalleled shifts in society. 
Just as these individuals begin their professional journeys, it's important to 
recognise the connection between their education and their aspirations for 
professional growth. 

Ahmedabad City, a thriving metropolis in India, sets the stage for this 
study, offering a diverse context shaped by cultural, economic, and educational 
factors. This study seeks to investigate the complex relationship between the 
educational backgrounds of Gen Z individuals and their choices to engage in 
professional development initiatives in Ahmedabad City. 

In order to stay ahead in today's fast-paced world of technology and 
business, it is essential to place a high value on continuous learning and the 
development of new skills. Professional development programmes offer a 
variety of options, including specialised courses, workshops, and certificates, to 
help professionals stay up-to-date and competitive in today's job market. Gen 
Z, often characterised by their penchant for innovation and adaptability, forms 
a unique group whose educational experiences are anticipated to shape their 
perspectives on career progression and skill development. 

Ahmedabad City is a vibrant hub with a multitude of educational 
institutions and thriving sectors. It provides an excellent opportunity to delve 
into how the educational backgrounds of Gen Z individuals shape their 
preferences for professional development programmes. With its intricate blend 
of social and cultural dynamics, as well as its bustling economic landscape, the 
city offers a rich tapestry for research, revealing how the local context 
influences individual decision-making. 
Research Objectives 
1. Analyse the educational backgrounds of Gen Z individuals in Ahmedabad 
City. 
2. Examine the preferences of Gen Z individuals in Ahmedabad City regarding 
their inclination towards investing in professional development programmes.  
3. Discover the relationship between Gen Z education and professional 
development choices in Ahmedabad City. 
This study holds great importance for educational institutions, policymakers, 
and businesses as it aims to establish a strong connection between professional 
development opportunities and the educational needs and goals of Generation 
Z. Understanding the factors that shape their preferences can empower 
stakeholders to develop targeted initiatives that enhance skill sets and foster 
career advancement among the Gen Z population in Ahmedabad City. 
We are confident that our research will make a valuable contribution to the 
existing body of knowledge and provide practical guidance for creating work 
and learning environments that align with the goals of the dynamic Gen Z 
population. 
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In today's rapidly changing world, the intersection of education and 
professional development has taken on a new level of significance. This is 
particularly true for Generation Z (Gen Z), a group known for their tech-
savviness, flexibility, and desire for ongoing growth. This literature study 
delves into existing studies and scholarly work to gain insights into how the 
educational backgrounds of Gen Z individuals shape their preferences for 
investing in professional development programmes. With a keen eye for detail 
and a deep understanding of the local environment, this study offers a 
comprehensive perspective on the factors that shape Gen Z's decisions in 
Ahmedabad City. It delves into the vibrant and dynamic milieu of the city, 
providing valuable insights. 

Gen Z Characteristics and Learning Preferences: The first digital 
generation, also known as Gen Z, places a high importance on technology, 
entrepreneurship, and personalised learning experiences. According to Prensky 
(2001) and Howe and Strauss (2000), it is important to incorporate educational 
techniques that align with Gen Z's preference for interactive and technology-
based learning. These traits offer a fundamental understanding of how 
Generation Z engages with education, laying the foundation for exploring the 
influence on their preferences for professional development. 

As we examine the changing landscape of education, it becomes clear 
that skill development, experiential learning, and technological integration have 
taken centre stage. In their work, Siemens (2004) highlights the role of 
technology in shaping learning environments, while Schleicher (2018) 
emphasises the need for education systems to adapt to the evolving demands of 
society. Just as Generation Z navigates the ever-evolving educational landscape, 
it is evident that their experiences will greatly influence their perspectives on 
professional development. 

In today's fast-paced digital age, professional development programmes 
have undergone significant transformations to keep up with the ever-changing 
demands of the industry. The idea of lifelong learning, as proposed by Tough 
(1971), is becoming increasingly popular as professionals, especially Generation 
Z, seek continuous skill development. In their research, Hase and Kenyon 
(2000) highlight the significance of individuals taking an active role in their own 
learning journey, promoting self-determined learning. This aligns with the 
proactive and innovative mindset often attributed to Generation Z. 

Examining the educational and professional development dynamics of 
Gen Z in Ahmedabad City reveals the unique socio-cultural and economic 
factors that shape their experiences. When examining Gen Z's professional 
development preferences, it is crucial to consider the unique characteristics of 
Ahmedabad City. The literature highlights the importance of regional 
variations in educational preferences and the influence of local context on job 
choices. 

Exploring the Relationship Between Gen Z and Professional 
Development: Despite the abundance of literature on the characteristics and 
learning preferences of Gen Z, there is a significant gap in research regarding 
how their educational backgrounds influence their choices in professional 
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development. There is limited research on this particular intersection, especially 
in the context of India. This study aims to address the existing knowledge gap 
by examining the dynamics between Gen Z's educational and professional 
development preferences in Ahmedabad. 
Research Gap:  

There exists a void in knowledge regarding the intricate connection 
between education and professional growth, particularly for the Gen Z 
population in Ahmedabad. This study aims to address the existing gap by 
examining the factors that impact the decision-making process of Gen Z 
residents in the city when it comes to investing in different professional 
development programmes. 

Understanding the intricate connection between education and 
professional development, particularly for the Gen Z population in 
Ahmedabad, presents a significant knowledge gap. This study aims to address 
this issue by examining the factors that impact the decision-making process of 
Gen Z residents in the city when it comes to investing in different professional 
development programmes. 
 
LITERATURE REVIEW 

Gen Z Characteristics and Learning Preferences: The first digital 
generation, also known as Gen Z, places a high importance on technology, 
entrepreneurship, and personalised learning experiences. According to Prensky 
(2001) and Howe and Strauss (2000), it is important to incorporate educational 
techniques that align with Gen Z's preference for interactive and technology-
based learning. These traits offer a fundamental understanding of how 
Generation Z engages with education, laying the foundation for exploring the 
influence on their preferences for professional development. 

As we examine the changing landscape of education, it becomes clear 
that skill development, experiential learning, and technological integration have 
taken centre stage. In their work, Siemens (2004) highlights the role of 
technology in shaping learning environments, while Schleicher (2018) 
emphasises the need for education systems to adapt to the evolving demands of 
society. Just as Generation Z navigates the ever-evolving educational landscape, 
it is evident that their experiences will greatly influence their perspectives on 
professional development. 
 
METHODOLOGY 

Tabel 1. Research Methodology 

Research Methodology 

1. Data Sources 

1.1 Primary Data 

Questionnaires have been used as the primary source of data 

for this investigation. 
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Research Methodology 

2. Plan for Data Collection 

2.1 Self-

Administered 

Questionnaire 

A self-administered questionnaire was used to gather the 

data. Participants completed this online questionnaire. Many 

Likert-scale questions were included in the survey to gauge 

respondents' reading preferences and perceived levels of 

health awareness and knowledge. 

 

3. Method of Sampling 

3.1 Convenience 

Sampling 

This study employed a non-probability sampling approach 

called convenience sampling. This strategy entailed selecting 

sample units depending on their ease of access for the 

researcher. The study sought information from people living 

in the Gujarat region. This sample approach was chosen for its 

convenience and accessibility in engaging consenting 

volunteers who were readily accessible to participate in the 

study. 

4. Statistical Test Used 

4.1 Inferential 

Statistical 

Techniques 

Inferential statistical methods, notably ANOVA (Analysis of 

Variance), will be applied to examine the hypotheses. 

Studying the correlations and discrepancies between variables 

will be aided by this technique. These statistical approaches 

will help validate or reject the given hypotheses by indicating 

if the observed differences or links are statistically significant. 

5. Outline of Analysis 

5.1 SPSS 

Software 

Throughout the inquiry, a number of statistical tests will be 

performed using the Statistical Package for Social Science 

(SPSS) programme. Because SPSS can provide quick and 

accurate test results, it was selected in order to provide a more 

thorough analysis of the collected data. 

6. Limitations of the Study 
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6.1 Availability 

of Time 

The paper acknowledges the limits of time restrictions in 

performing significant research. 

6.2 Area 

Limitation 

The survey's geographic scope is restricted to Ahmedabad 

city, which restricts the findings' applicability in a larger 

setting. 

6.3 Sample Size 

Restriction 

Only 105 respondents, all of whom are residents of 

Ahmedabad, make up the sample size. This limitation could 

affect how effectively the results of the study are generalizable 

to a wider group. 

Reliability Test  
Upon evaluating the survey sections that explored the inclination of 

Generation Z residents in Ahmedabad City towards professional growth, an 
impressively high Cronbach's Alpha coefficient of 0.897 was discovered. The 
reliability of the measuring tool is evident from the strong alignment observed 
across all 10 survey components. The poll demonstrates a strong and unified 
reflection of respondents' choices, as it includes all scenarios without any 
exclusions. Having a higher Cronbach's Alpha value is crucial as it signifies a 
stronger level of confidence in the reliability of the collected data. This, in turn, 
enhances the validity and dependability of the analytical findings. With the 
help of this measurement equipment, researchers can gather dependable and 
precise information about the professional growth preferences of Generation Z 
in Ahmedabad City. 
Demographic Characteristic 

Tabel 2. Demographic Characteristic 

 

Summary 

Age 

The age range of the respondents is 15 to 29 years old, with an 

average age of 3.29. The bulk (60.0%) are in their early twenties, 

with a notable presence in the age range of 21 to 23. The study 

looks at Ahmedabad City's Generation Z population's age 

distribution. 

Gender 

There is a balanced distribution of respondents by gender, with 

46.7% male and 53.3% female. A somewhat larger percentage of 

females is shown by the average gender score of 1.53, which adds 

to the overall gender variety. The most frequent response, 2.00 

(female), suggests that a little higher percentage of participants 

were female. 
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Summary 

Education 

The educational backgrounds of the respondents were varied; the 

majority (42.9%) had graduate degrees, followed by postgraduate 

(24.8%) and master's (24.8%) degrees. The mean educational 

attainment is 2.81, indicating a blend of graduate and postgraduate 

training. The most typical response, 2.00, denotes graduate-level 

training. 

Occupation 

Students make up the bulk of respondents (64.8%), followed by 

self-employed people (9.5%) and those in the service industry 

(15.2%). A diverse array of occupations is shown by the average 

occupation score of 1.724. The most frequent response, 1.0, 

suggests that the main vocation is education. 

Research Hypotheses 

 H0: There is no significant relation between the Education of Gen Z 

individuals in Ahmedabad City and their preferences for investing in 

different professional development programs. 

 H1: There is a significant relation between the Education of Gen Z 

individuals in Ahmedabad City and their preferences for investing in 

different professional development programs. 

 Descriptive Statistics: Investing in professional development is crucial 

for career growth and success. 

 

 

Education 

Level N Mean 

Std. 

Deviation 

Std. 

Error 

95% CI for 

Mean Min Max 

Undergraduate 5 4.80 0.447 0.200 (4.2447, 5.3553) 4.00 5.00 

Graduate 45 3.69 1.125 0.168 (3.3510, 4.0267) 1.00 5.00 

Postgraduate 26 3.65 1.018 0.200 (3.2429, 4.0648) 1.00 5.00 

Masters 26 3.85 1.047 0.205 (3.4234, 4.2689) 1.00 5.00 

Other 3 4.00 0.000 0.000 (4.00, 4.00) 4.00 4.00 

Total 105 3.78 1.056 0.103 (3.5766, 3.9853) 1.00 5.00 
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Test of Homogeneity of Variances 

 Levene's Test: Significance value of 0.213 suggests homogeneity of 

variances is met. 

 

RESULTS AND DISCUSSION 
ANOVA Results: 

 F-statistic: 1.424, p-value (Sig.): 0.232. 
 The null hypothesis (H0) is accepted since the p-value is higher than 0.05. 

There is no discernible correlation between Ahmedabad City's Gen Z 
population's educational attainment and their inclinations to fund 
various professional development initiatives. 

Examining the demographics of the respondents uncovers valuable insights. 
With an average age of approximately 3.29, it's clear that the majority of 
individuals in this Gen Z cohort fall within the 21 to 23 age range, highlighting 
their youthful demographic. The survey encompasses a wide age range of 15 to 
29 years, showcasing a diverse cross-section of individuals from Generation Z 
in Ahmedabad City. 

The research findings show a balanced gender distribution, with 46.7% of 
individuals identifying as male and 53.3% as female. With a mean gender value 
of 1.53, there is a slight tilt towards females in the sample, which adds to the 
overall inclusivity in terms of gender diversity. Understanding Generation Z 
viewpoints requires a balanced perspective. 

Based on educational history, the majority of individuals (42.9%) hold 
graduate degrees, with master's (24.8%) and postgraduate (24.8%) degrees 
being closely behind. It is evident that the average education level of 2.81 is 
typically comprised of a mix of graduate and postgraduate credentials. 
Graduate-level education is a significant factor to consider when analysing 
preferences for professional development programmes, as indicated by the 
most common response of 2.00. 

Occupation-wise, the largest group consists of students (64.8%), followed by 
individuals employed in the service industry (15.2%) and independent 
contractors (9.5%). With an average profession score of 1.724, it is clear that 
there is a significant number of students who require targeted educational and 
developmental programmes. With such a diverse occupational composition, it's 
crucial to develop professional development programmes that can effectively 
meet the needs of individuals with various career trajectories. 

Upon examining the awareness of professional development programmes, 
the research reveals a range of awareness levels, with an average score of 
2.9238. With a significant portion in the "Neutral" (36.2%) and "Aware" (26.7%) 
categories, it suggests a moderate level of knowledge. Nevertheless, the survey 
results indicate that a significant portion of respondents (33.3%) expressed a 
lack of awareness or knowledge on the subject. This highlights the importance 
of implementing focused awareness campaigns to bridge this knowledge gap. 
Professional development programme preferences indicate a strong inclination 
towards "Corporate Training" (59.0%), with "Educational Training" coming in a 
close second at 34.3%. It is crucial to provide a wide range of programmes to 



  International Journal of Business and Management Practices (IJBMP)                           
Vol.2, No.3, 2024: 405-418 

                                                                                           

  413 
 

cater to the diverse interests of the Generation Z demographic. This is evident 
from their interest in "Teacher's Training" (5.7%) and other programmes (1.0%). 
Upon analysing the level of enthusiasm displayed by respondents towards 
participating in preferred programmes, it is evident that there is a moderate 
level of interest on average (Mean = 3.53). A significant number of people 
(48.6%) have shown a strong desire to actively participate, while there is a range 
of attitudes observed, with 14.3% expressing "Highly Interested" and 6.7% 
indicating "Highly Uninterested." 

Based on the feedback from the participants, it is clear that there is a 
strong belief in the importance of investing in professional development for 
career advancement. The majority of respondents (70.5%) expressed a positive 
view towards these efforts. However, given that 9.5% of individuals have 
expressed disagreement or strong disagreement, it is necessary to conduct 
further investigation in order to gain insight into the factors that influence the 
varying perspectives within the Generation Z cohort. 

After careful analysis, this research sheds light on the demographic 
characteristics, inclinations, and perspectives of Generation Z members in 
Ahmedabad City regarding professional development programmes. The age 
range spans across various age groups, with a particular emphasis on 
individuals in their early twenties, highlighting the youthful makeup of the 
surveyed group. With a keen eye for diversity and a strong educational 
background, particularly at the graduate level, it becomes evident that tailored 
professional development initiatives are essential. 
The research reveals a range of awareness levels regarding professional 
development programmes, emphasising the importance of targeted awareness 
initiatives to address existing disparities. It is evident that there is a strong 
inclination towards "Corporate Training," indicating a significant desire for 
programmes that emphasise corporate skills and development. However, the 
variety of preferences, including education and teacher's training, highlights the 
need for a broad range of programme options to cater to the diverse interests of 
the Generation Z demographic. 

Understanding the varying levels of interest among Generation Z in 
preferred programmes is crucial for designing effective programme designs 
that cater to their diverse preferences and motivations. 

In addition, there is a general agreement on the importance of investing 
in professional development to enhance career growth and achieve success, 
which suggests a positive environment for such pursuits. However, the 
existence of differing viewpoints highlights the importance of understanding 
the various factors that contribute to diverse opinions among Generation Z. 

Although the study offers valuable insights, it is important to recognise 
its limitations. These include its focus solely on Ahmedabad City and the small 
sample size of 105 respondents. To improve the relevance of results, future 
studies should aim for a larger and more diverse sample. Considering all 
factors, these findings enhance the comprehension of Generation Z's viewpoints 
on professional development, laying the groundwork for the creation and 
execution of effective programmes tailored to this dynamic group. 
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FURTHER STUDY 
 This research still has limitations, so it is necessary to carry out further 
research related to the topic Exploring the Impact of Education on the 
Preferences for Investing in Professional Development Programs among Gen Z 
Individuals in order to perfect this research and increase insight for readers. 
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