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The digital age has brought about unprecedented 

changes in the field of journalism, reshaping the 

way news is produced, distributed, and 

consumed. This article explores the multifaceted 

challenges and opportunities that contemporary 

journalism faces in this digital landscape. 

Drawing upon a diverse set of academic 

references and industry insights, we examine the 

evolving role of journalists, the impact of social 

media, the rise of data journalism, and the need for 

media literacy in today's society. By 

understanding these dynamics, journalists and 

news organizations can better navigate the 

complexities of the digital frontier and continue to 

serve as reliable sources of information in an ever-

changing media ecosystem. 
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INTRODUCTION 

The advent of the digital age has ushered in a transformative era for 
journalism, redefining its landscape in profound ways. The traditional 
newsroom, once characterized by bustling reporters and clattering typewriters, 
has evolved into a complex ecosystem of digital tools, algorithms, and 
instantaneous global connectivity. This seismic shift has left journalists and news 
organizations grappling with a host of challenges and opportunities as they 
strive to fulfill their essential role in society (Anderson, 2018). 

One of the most remarkable aspects of this digital transformation is the 
democratization of news production. The rise of citizen journalism, powered by 
the ubiquity of smartphones and social media platforms, has empowered 
individuals to capture and disseminate news as it happens. While this 
decentralization of reporting has expanded the breadth of voices in the media 
landscape, it also raises questions about credibility, accountability, and the role 
of professional journalists in curating and verifying information (Lewis, S. C., & 
Usher, 2013). 

In the digital age, immediacy has become paramount. News consumers 
expect real-time updates on breaking stories, and news organizations are under 
constant pressure to deliver information swiftly. This shift towards rapid news 
delivery has reshaped newsroom workflows and created new challenges related 
to accuracy and verification. Journalists must now navigate the delicate balance 
between speed and accuracy, all while contending with the viral spread of 
unverified information on social media. 

Moreover, the digital age has blurred the boundaries between news and 
entertainment. Clickbait headlines, sensationalism, and the pursuit of 
advertising revenue have raised concerns about the erosion of journalistic 
integrity. Maintaining public trust in journalism remains a critical concern, and 
news organizations must grapple with the ethical dilemmas posed by the digital 
media environment. 

As news consumption migrates from traditional print publications to online 
platforms, the business models that sustained journalism for generations have 
been upended. The decline in print advertising revenue, coupled with the 
challenges of monetizing digital content, has forced news organizations to 
rethink their financial sustainability. This has led to experiments with paywalls, 
subscription models, and diversified revenue streams, all while trying to balance 
profitability with the public's right to access information. 

The digital age has also brought about a proliferation of niche news outlets 
and hyper-targeted content. While this diversity of voices enhances the richness 
of the media landscape, it can also foster polarization and echo chambers. News 
consumers are increasingly exposed to content that aligns with their preexisting 
beliefs, reinforcing confirmation bias and undermining the shared foundation of 
facts upon which a healthy democracy relies. 

Additionally, the impact of artificial intelligence (AI) and machine learning 
on journalism cannot be understated. These technologies are revolutionizing the 
way news is generated, curated, and personalized for individual readers. While 
AI can enhance efficiency and offer personalized news recommendations, it also 
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raises ethical questions about bias in algorithms and the potential for AI-
generated deepfakes to manipulate public perception. 

Furthermore, the digital age has engendered a global interconnectedness 
that challenges traditional notions of national and regional journalism (Allan, S., 
& Thorsen, 2009). News events from any corner of the world can now reverberate 
globally within minutes, demanding an increased emphasis on international 
reporting and cross-cultural understanding. 

Lastly, the digital age has given rise to new storytelling formats, such as 
immersive multimedia experiences, virtual reality reporting, and interactive data 
visualizations. These innovations enable journalists to convey complex 
information in engaging ways but require new skills and resources. 

In this article, we delve into the multifaceted challenges and opportunities 
that contemporary journalism faces in the digital age, encompassing the evolving 
role of journalists, the influence of social media, the emergence of data 
journalism, the imperative of media literacy, democratization of news 
production, the tension between speed and accuracy, the impact on business 
models, the rise of niche news outlets, the role of AI, the global nature of 
journalism, and the changing face of storytelling. Through an in-depth 
exploration of these dimensions, we aim to provide a comprehensive 
understanding of how journalism navigates the digital frontier in an ever-
evolving media ecosystem. 
 

LITERATURE REVIEW 
The Evolving Role of Journalists:  

In the digital age, journalists are facing a paradigm shift in their roles and 
responsibilities. Traditional reporting methods have been supplemented with 
multimedia storytelling, interactive content, and audience engagement. This 
section explores how journalists are adapting to this changing landscape while 
maintaining the core principles of journalism ethics and objectivity (Kovach, B., 
& Rosenstiel, 2014). 

Adapting to Multimedia Storytelling: In the digital age, journalists have 
expanded their skill set to encompass multimedia storytelling. They now create 
content that combines text, images, videos, and interactive elements to engage 
audiences across various platforms. This shift toward multimedia reporting not 
only enhances storytelling but also requires journalists to be proficient in a range 
of technologies, from video editing to data visualization (Merrill, J. C., & Daniels, 
2016). 

Audience Engagement and Interactivity: Engaging with the audience has 
become central to the journalistic process. Journalists interact with their readers 
and viewers through social media, live chats, and comment sections, 
incorporating audience feedback into their reporting. This dynamic relationship 
between journalists and their audiences fosters a sense of community and trust 
(Hermida, A., & Thurman, 2009). 

Transparency and Accountability: The digital age has ushered in an era of 
heightened transparency and accountability in journalism. Journalists now often 
document their reporting processes, providing readers with insights into how 
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stories are researched and verified. This transparency serves as a means to 
rebuild trust in an era of skepticism (Ward, S. J. A., & Wasserman, 2019). 

Data Journalism and Investigative Reporting: With the vast amount of data 
available online, data journalism has emerged as a powerful tool for investigative 
reporting. Journalists are increasingly using data analysis to uncover stories, 
visualize information, and present complex issues in accessible ways 
(Diakopoulos, 2016). 

Fact-Checking and Debunking Misinformation: In an age rife with 
misinformation and fake news, fact-checking has become a core function of 
journalism. Journalists play a crucial role in debunking false information, 
verifying claims, and helping the public distinguish between credible and 
unreliable sources (Vosoughi, S., Roy, D., & Aral, 2018). 
The Impact of Social Media:  

Social media platforms have become powerful tools for disseminating news 
and shaping public discourse. However, they also present challenges such as 
misinformation, filter bubbles, and echo chambers. This section examines the 
complex relationship between journalism and social media and the implications 
for journalistic practices. 

The impact of social media on journalism is profound and multifaceted, 
transforming how news is disseminated, consumed, and interacted with. This 
section delves into the various dimensions of this impact, highlighting both the 
opportunities and challenges it presents. 

Instantaneous News Distribution: Social media platforms have turned 
every smartphone user into a potential reporter. News can break on platforms 
like Twitter, Facebook, and Instagram within seconds of an event occurring. This 
speed of distribution has reshaped traditional news cycles, with journalists 
needing to adapt to the demands of real-time reporting (Carlson, M., & Lewis, 
2015). 

User-Generated Content: Social media enables users to contribute to news 
coverage by sharing images, videos, and firsthand accounts of events. Citizen 
journalism has become a powerful force in breaking news, but it also raises issues 
of authenticity and verification (Allan, S., & Thorsen, 2009). 

Audience Engagement: Social media fosters direct engagement between 
journalists and their audiences. Readers can comment on stories, share feedback, 
and even influence the direction of news coverage. This interaction enhances 
transparency and accountability but also requires journalists to manage online 
communities (Hermida, 2010). 

Filter Bubbles and Echo Chambers: Social media algorithms often prioritize 
content that aligns with users' existing beliefs and preferences. This can create 
filter bubbles, where individuals are exposed only to information that reinforces 
their views, leading to polarization and a fragmented public discourse. 

Misinformation and Disinformation: The spread of fake news and 
misinformation on social media platforms has become a critical concern. False 
information can quickly go viral, and correcting it can be challenging. Journalists 
are at the forefront of efforts to debunk and fact-check misleading content 
(Tandoc, E. C., Lim, Z. W., & Ling, 2018). 
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In navigating the impact of social media, journalists face a complex 
landscape. They must harness the power of these platforms to reach and engage 
audiences while also critically assessing the ethical implications, challenges of 
misinformation, and the need to maintain the integrity of journalism's core 
principles. The relationship between journalism and social media is dynamic and 
continues to evolve, shaping the way information is produced and consumed in 
the digital age (Weaver, D. H., & Willnat, 2020). 
The Rise of Data Journalism:  

Data journalism has gained prominence as a powerful tool for investigative 
reporting and storytelling. This section explores the growth of data journalism, 
its impact on traditional reporting, and the importance of data literacy for 
journalists. 

The rise of data journalism represents a significant evolution in the field of 
reporting, offering new avenues for investigative journalism, storytelling, and 
audience engagement. This section explores the impact of data journalism and its 
implications for the industry. 

Data-Driven Storytelling: Data journalism emphasizes the use of data as a 
foundation for storytelling. Journalists analyze and interpret data to uncover 
hidden trends, patterns, and insights. This approach enhances the depth and 
credibility of news reporting by grounding stories in empirical evidence  
(Diakopoulos, 2016). 

Transparency and Accountability: Data journalism promotes transparency 
and accountability by making raw data accessible to the public. When journalists 
share datasets and methodologies, readers can scrutinize and validate the 
findings, fostering trust in news organizations (Lewis, S. C., & Usher, 2013). 

Visual Storytelling: Data visualization plays a central role in data 
journalism, enabling journalists to present complex information in accessible and 
engaging formats. Infographics, interactive charts, and maps help readers grasp 
intricate data-driven narratives (Few, 2009). 

Interactivity: Interactive data journalism allows readers to explore and 
interact with data themselves. News organizations often provide tools or 
dashboards that enable users to customize their analysis or view localized data, 
increasing audience engagement. 

Investigative Reporting: Data journalism has revitalized investigative 
journalism. Journalists can uncover and expose corruption, inefficiencies, and 
societal issues by sifting through vast datasets. Examples include the Panama 
Papers investigation and data-driven exposés on government misconduct 
(Berkeley, 2016). 
The Imperative of Media Literacy:  

With the proliferation of information sources in the digital age, media 
literacy has become essential for the discerning consumer of news. This section 
discusses the need for media literacy education and its role in combating 
misinformation and promoting critical thinking. 

Media literacy has become a pressing imperative in the digital age, as it 
equips individuals with the critical skills needed to navigate the complex and 
often overwhelming media landscape. This section explores the significance of 
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media literacy and its role in promoting informed and responsible media 
consumption. 

Defining Media Literacy: Media literacy encompasses the ability to access, 
analyze, evaluate, and create media content across various platforms. It 
empowers individuals to decipher information, identify misinformation, and 
engage with media critically (Potter, 2018). 

Combatting Misinformation: Media literacy plays a vital role in countering 
the spread of misinformation and fake news. Educated media consumers are 
better equipped to recognize false or misleading information, reducing the 
impact of disinformation (Hobbs, 2010). 

Enhancing Critical Thinking: Media literacy fosters critical thinking skills 
by encouraging individuals to question the credibility and biases of media 
sources. It encourages the habit of seeking multiple perspectives and evaluating 
evidence before forming conclusions (Kubey, R., & Baker, 2015). 

Understanding Media Ownership: Media literacy educates individuals 
about the ownership and funding structures of media outlets. This awareness 
helps them recognize potential conflicts of interest that may influence news 
coverage. 

Digital Literacy: In the digital age, media literacy extends to digital literacy. 
This includes understanding online privacy, recognizing phishing attempts, and 
safeguarding personal information in the digital realm (Livingstone, S., & Third, 
2017). 
 
METHODOLOGY 

To examine the imperative of media literacy, we adopted a thematic 
approach that draws upon a diverse range of academic literature, research 
studies, and expert insights. This method allowed us to explore the multifaceted 
aspects of media literacy comprehensively. 

Firstly, we conducted a thorough review of existing scholarly literature on 
media literacy. This literature review encompassed a broad spectrum of sources, 
including academic journals, books, reports, and relevant articles. This approach 
ensured that our exploration of media literacy was informed by the latest 
research findings, theoretical frameworks, and practical applications. 

In addition to the literature review, we integrated empirical research 
findings and case studies that shed light on the practical implications of media 
literacy. We examined studies that assessed the impact of media literacy 
programs in educational settings and their effects on critical thinking, 
information evaluation, and media consumption habits among individuals. 

Furthermore, we considered expert perspectives and opinions from media 
literacy advocates, educators, and practitioners. These insights provided 
valuable real-world context and practical recommendations regarding the 
implementation of media literacy initiatives in various contexts, such as schools, 
communities, and online platforms. 

To structure our exploration, we identified key dimensions of media 
literacy, including combatting misinformation, enhancing critical thinking, 
promoting ethical media consumption, addressing bias and stereotypes, and 
fostering inclusivity and diversity in media content. These dimensions served as 
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organizing themes, allowing us to delve into each aspect in depth and provide a 
comprehensive understanding of the significance of media literacy. 

Overall, the method employed in this exploration of media literacy 
combined a rigorous review of academic literature, empirical research, and 
expert insights to offer a holistic perspective on the imperative of media literacy 
in the digital age. This approach ensured that our examination was well-
informed, evidence-based, and enriched by practical applications and real-world 
implications. 

 
RESULTS AND DISCUSSION 

The Evolving Role of Journalists 
The analysis of the evolving role of journalists in the digital age reveals 

several key findings and highlights various implications for the field of 
journalism. 

Adaptation to Multimedia Storytelling: One of the notable findings is the 
widespread adaptation of multimedia storytelling by journalists. In response to 
the digital age's demands, journalists have embraced various media formats, 
incorporating text, images, videos, and interactive elements into their reporting. 
This transition enhances news stories' overall quality and engagement. 

Audience Engagement and Interactivity: The digital age has brought about 
increased audience engagement through social media platforms and interactive 
features on news websites. This dynamic interaction between journalists and 
readers fosters a sense of community and trust, strengthening the relationship 
between news organizations and their audiences. 

Transparency and Accountability: The digital age has also ushered in a new 
era of transparency and accountability in journalism. Journalists are increasingly 
documenting their reporting processes, sharing behind-the-scenes insights, and 
engaging with readers in discussions about their work. This commitment to 
transparency is seen as a response to the erosion of trust in journalism. 

Data Journalism and Investigative Reporting: Data journalism has emerged 
as a powerful tool for investigative reporting. Journalists are utilizing data 
analysis techniques to uncover hidden stories, visualize complex data, and 
provide their audiences with a deeper understanding of critical issues. 

Fact-Checking and Debunking Misinformation: Journalists have taken on a 
significant responsibility in fact-checking and debunking misinformation. In an 
era characterized by the rapid spread of false information, journalists are at the 
forefront of efforts to verify claims, correct inaccuracies, and ensure that accurate 
information reaches the public. 

The evolving role of journalists in the digital age presents several 
implications for the field of journalism: 

Enhanced Storytelling: The shift towards multimedia storytelling enriches 
the quality of journalism, providing audiences with a more immersive and 
engaging news experience. 

Building Trust: Transparency and accountability measures are essential for 
rebuilding public trust in journalism, a trust that has been challenged by the 
proliferation of misinformation. 
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Empowering Audiences: Increased audience engagement and interactivity 
empower news consumers to participate in discussions, provide feedback, and 
even influence the news agenda. 

Data-Driven Journalism: The rise of data journalism offers opportunities for 
more in-depth investigative reporting and a deeper understanding of complex 
issues. 

Upholding Accuracy: The responsibility of fact-checking and debunking 
misinformation underscores the importance of journalistic accuracy and integrity 
in the digital age. 

The findings and implications discussed above underscore the evolving 
nature of journalism in the digital age. Journalists are adapting to new tools, 
engaging with audiences in innovative ways, and playing a crucial role in 
ensuring the credibility and accuracy of information in an era marked by rapid 
digital transformation. 

The digital age has transformed journalism into a multimedia endeavor. 
Journalists are no longer confined to the written word; they now harness the 
capabilities of various media formats to convey news stories effectively. This 
adaptation is evident in the integration of text, images, videos, and interactive 
elements into news reporting. By doing so, journalists cater to diverse audience 
preferences and create more engaging narratives. This evolution has redefined 
what it means to be a journalist, emphasizing not just writing skills but also 
proficiency in multimedia production and storytelling. 

This shift towards multimedia storytelling is not without its challenges. 
Journalists must grapple with the complexities of multimedia production, 
including video editing, graphic design, and data visualization. However, it also 
opens doors to innovative storytelling techniques that can captivate and inform 
audiences in ways that traditional text alone may not achieve. 

The digital age has brought about a significant paradigm shift in journalism 
by facilitating direct interaction between journalists and their audiences. 
Through social media platforms, comment sections, and live chats, readers and 
viewers now have a voice in the news cycle. They can express opinions, ask 
questions, and provide feedback in real-time. This dynamic relationship between 
journalists and their audiences has transformed news consumption into a more 
participatory and community-driven experience (Ward, 2021). 

Audience engagement not only fosters a sense of belonging but also 
enhances trust in news organizations. When journalists engage with their 
audience, address concerns, and acknowledge different viewpoints, it conveys a 
commitment to openness and accountability. However, managing online 
communities and moderating discussions can be challenging, as journalists must 
strike a balance between fostering constructive dialogue and mitigating online 
abuse or misinformation. 

Transparency and accountability have become integral principles in 
journalism's digital age resurgence. Journalists are increasingly making their 
reporting processes transparent by sharing insights into how stories are 
researched, verified, and produced. They publish corrections and clarifications 
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promptly, and some news organizations even provide detailed accounts of their 
editorial decision-making (Ward, S. J. A., & Wasserman, 2019). 

This commitment to transparency aims to rebuild trust in journalism. In an 
era characterized by skepticism and accusations of "fake news," transparency 
becomes a powerful tool for demonstrating the rigor and integrity of journalistic 
practices. However, achieving transparency while safeguarding sensitive sources 
and ensuring the safety of journalists is an ongoing challenge. 

The rise of data journalism has transformed investigative reporting. 
Journalists now use data analysis techniques to uncover hidden stories, identify 
trends, and present complex issues in accessible ways (Gray, J., Bounegru, L., & 
Chambers, 2012). Data journalism enhances the depth of reporting by providing 
empirical evidence and supporting narratives with complex data. 

This form of reporting is particularly valuable in addressing societal issues 
that may be otherwise obscured. For example, data journalism has been 
instrumental in revealing patterns of economic inequality, environmental 
concerns, and public health crises. It allows journalists to go beyond anecdotal 
evidence and offer data-driven insights. 
 

Influence of Social Media 
Real-Time News Dissemination: The influence of social media on 

journalism is a defining characteristic of the digital age. Platforms like Twitter 
and Facebook have become integral to the rapid dissemination of news. 
Journalists utilize these platforms to share breaking stories, engage with 
audiences, and monitor emerging trends. However, the speed of social media can 
also pose challenges in terms of accuracy, verification, and the potential for 
misinformation to spread rapidly. 

User-Generated Content: Social media has empowered citizens to become 
sources of news themselves. User-generated content, including photos and 
videos captured by individuals at the scene of events, often plays a critical role 
in news coverage. Journalists must navigate ethical considerations related to 
verifying and using such content while giving credit to citizen journalists.  

Echo Chambers and Filter Bubbles: The influence of social media has also 
raised concerns about echo chambers and filter bubbles. Algorithms that curate 
content for users based on their preferences can create information silos, limiting 
exposure to diverse viewpoints. This phenomenon challenges the role of 
journalists in providing balanced and comprehensive coverage. 

Accountability and Correction: Social media platforms also hold journalists 
accountable. Audiences can quickly fact-check and challenge stories, forcing 
news organizations to rectify errors promptly. The interactive nature of social 
media encourages real-time engagement, enhancing the credibility of journalism 
when inaccuracies are swiftly addressed. 

Diversification of News Sources: While concerns about echo chambers exist, 
social media has also diversified news sources. Audiences can access information 
from a wide range of perspectives, enabling them to form a more comprehensive 
understanding of complex issues. This diversity challenges journalists to remain 
competitive by providing nuanced, informative reporting. 
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Ethical Challenges: Journalists must grapple with ethical dilemmas in the 
age of social media. The pressure for rapid news delivery can lead to hasty 
reporting, raising concerns about accuracy and sensationalism. Additionally, 
issues related to privacy, user-generated content, and the responsibility to 
prevent the spread of false information require careful consideration (Hermida, 
2010). 
 

The Rise of Data Journalism 
Data as a Narrative Tool: Data journalism represents a significant evolution 

in storytelling. Journalists no longer rely solely on anecdotal evidence; they 
harness data as a narrative tool. Complex datasets are transformed into 
interactive visualizations, making information more accessible to audiences. This 
approach enhances the depth and credibility of news reporting by grounding 
stories in empirical evidence (Gray, J., Bounegru, L., & Chambers, 2012). 

Transparency and Accountability: Data journalism promotes transparency 
and accountability by making raw data accessible to the public. When journalists 
share datasets and methodologies, readers can scrutinize and validate the 
findings, fostering trust in news organizations (Hermida, A., & Thurman, 2009). 

Data Privacy and Ethics: Journalists must navigate ethical considerations 
when dealing with personal or sensitive data. Privacy breaches, informed 
consent, and responsible data handling are critical concerns in data journalism 
(Diakopoulos, 2016). 

Empowering Investigative Journalism: Data journalism empowers 
investigative reporting by uncovering hidden stories within large datasets. 
Journalists can detect trends, patterns, and anomalies that might otherwise 
remain concealed. This approach has been particularly valuable in addressing 
issues such as government corruption, environmental crises, and public health 
challenges (Berkeley, 2016). 

Evolving Skill Sets: The emergence of data journalism necessitates evolving 
skill sets among journalists. Data analysis, visualization, and programming skills 
are increasingly valuable in newsrooms. As news organizations invest in data-
driven journalism, training and collaboration become essential to ensure that 
journalists can effectively work with data (Diakopoulos, 2016). 

Data Privacy and Security: Data journalism also raises concerns about data 
privacy and security. Journalists must navigate the ethical collection and storage 
of data, ensuring that individuals' personal information is handled responsibly. 
Ethical considerations extend to protecting sensitive data sources while 
maintaining transparency in reporting (Gray, J., Bounegru, L., & Chambers, 
2012). 

 
The Imperative of Media Literacy 

Combatting Misinformation: Media literacy plays a vital role in countering 
the spread of misinformation and fake news. Educated media consumers are 
better equipped to recognize false or misleading information, reducing the 
impact of disinformation (Hobbs, 2010). 

Enhancing Critical Thinking: Media literacy fosters critical thinking skills 
by encouraging individuals to question the credibility and biases of media 
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sources. It encourages the habit of seeking multiple perspectives and evaluating 
evidence before forming conclusions (Kubey, R., & Baker, 2015). 

Understanding Media Ownership: Media literacy educates individuals 
about the ownership and funding structures of media outlets. This awareness 
helps them recognize potential conflicts of interest that may influence news 
coverage. 

Digital Literacy: In the digital age, media literacy extends to digital literacy. 
This includes understanding online privacy, recognizing phishing attempts, and 
safeguarding personal information in the digital realm (Livingstone, S., & Third, 
2017). 

Lifelong Learning: Media literacy promotes lifelong learning. Given the 
ever-evolving nature of media technologies, individuals must continually update 
their skills to navigate new platforms and emerging digital trends. Media literacy 
education encourages adaptability and the ability to critically engage with 
evolving media forms (Hobbs, R., & Jensen, 2009). 

Participatory Citizenship: Media literacy fosters participatory citizenship. 
Informed citizens are more likely to participate in civic activities, engage in 
political discourse, and make informed decisions in elections. Media literacy 
equips individuals with the skills to critically assess information and actively 
contribute to the democratic process. 

Addressing Bias and Stereotypes: Media literacy empowers individuals to 
recognize and challenge bias, stereotypes, and discrimination in media 
representations. By promoting inclusivity and diversity in media content, media 
literacy contributes to a more equitable and just society. 

Ethical Media Consumption: Media literacy encourages ethical media 
consumption. It emphasizes respect for intellectual property rights, responsible 
sharing of content, and adherence to ethical standards in media creation. These 
principles contribute to a culture of ethical media production and consumption 
(Potter, 2018). 
 
CONCLUSIONS AND RECOMMENDATIONS 

The digital age has ushered in a new era for journalism, redefining the roles 
of journalists, introducing the influence of social media, fostering the growth of 
data journalism, and highlighting the importance of media literacy. Navigating 
the digital frontier requires journalists and news organizations to adapt, 
innovate, and uphold the principles of responsible journalism. By addressing 
these challenges and embracing the opportunities presented by the digital age, 
journalism can continue to play a vital role in informing and shaping society in 
the 21st century.  

 
ADVANCED RESEARCH 

This study still needs more explanation about the privacy concern in digital 
journalism. It is, therefore, needed to be further researched. 
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