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ABSTRACT

This paper explores the diverse roles and
opportunities within the solar industry by comparing
key positions in solar panel installation, energy
solutions, financing, and retail. It provides a detailed
analysis of five distinct job categories: Solar Sales
Executive, Solar Energy Sales Representative, Solar
Financing Sales Specialist, Solar Energy Sales
Consultant, and Solar Financing Sales Specialist. Each
role is examined in terms of responsibilities, required
knowledge, skills, certifications, and market demand,
highlighting the interdisciplinary nature of the solar
industry. The paper also investigates the growing
demand for solar professionals as the renewable
energy sector expands, emphasizing the increasing
importance of solar financing and product expertise
in driving industry growth. The findings show that
while technical knowledge and customer relationship
management remain crucial, specialized skills in
financing and energy efficiency are gaining
prominence. Additionally, certifications such as
NABCEP and financial qualifications are becoming
increasingly important for career advancement. This
study aims to provide valuable insights for
professionals considering a career in the solar
industry, as well as for organizations looking to
recruit talent in this rapidly evolving field

DOI: https:/ /doi.org/10.59890/ijgsr.v3i1.2976 73

ISSN-E: 2828-1519

https:/ /journal. multitechpublisher.com/index.php/ijgsr



https://doi.org/10.59890/ijgsr.v3i1.2976
https://journal.multitechpublisher.com/index.php/ijgsr
mailto:manan04@gmail.com

Prajapati, Dedaniya, Vidani

INTRODUCTION

The solar energy industry has experienced exponential growth in recent
years, driven by the increasing global shift towards renewable energy sources
and sustainable practices (Vidani, 2015). As the demand for solar energy
solutions rises, so does the need for skilled professionals across various sectors
within the industry (Vidani & Solanki, 2015). From solar panel installation to
financing options, the roles and responsibilities within the solar sector are
diverse, offering unique career opportunities (Vidani, 2015). These roles are not
only critical for the adoption of solar technology but also for ensuring the
effective implementation and financial accessibility of solar energy systems
(Vidani, 2015).

This research paper delves into the key job positions within the solar
industry, focusing on five primary roles: Solar Sales Executive, Solar Energy Sales
Representative, Solar Financing Sales Specialist, Solar Energy Sales Consultant,
and Solar Financing Sales Specialist. By comparing these roles in terms of
responsibilities, required knowledge, skills, and certifications, the paper aims to
highlight the evolving landscape of the solar workforce (Vidani, 2015).
Furthermore, it explores the increasing demand for professionals with expertise
in solar financing and energy efficiency, reflecting the broader trends in the
renewable energy sector (Solanki & Vidani, 2016). The study also examines the
importance of certifications such as NABCEP, and the growing significance of
specialized skills in driving career advancement within the solar industry
(Vidani, 2016).

The findings of this paper are intended to provide valuable insights for
both professionals seeking to enter or advance within the solar industry, as well
as for organizations looking to recruit and develop talent in this dynamic and
rapidly expanding sector (Bhatt, Patel, & Vidani, 2017).

Research Gap:

While the solar energy industry has been extensively studied in terms of
technology, market trends, and its environmental impact, there remains a
noticeable gap in research focusing on the evolving roles and skillsets required
within the sector. Existing literature predominantly addresses solar technology
advancements, government policies, and the financial viability of solar energy
systems, but there is limited research that compares the diverse job roles across
the solar industry, particularly in terms of sales, installation, energy solutions,
and financing. Furthermore, while the importance of certifications like NABCEP
and specialized skills in energy efficiency is often mentioned, there is a lack of
detailed exploration into how these qualifications impact career progression and
job demand across different sectors of the solar industry.

Additionally, as the solar industry continues to grow, the roles of solar
financing specialists and energy consultants are gaining prominence, yet these
positions are under-researched compared to more traditional roles like solar
panel installation. Research examining the demand, responsibilities, and skill
requirements for these emerging positions is scarce. There is also a lack of
comprehensive studies that evaluate how interdisciplinary knowledge—
spanning both technical expertise and financial understanding —affects job
performance and market competitiveness within the solar sector.
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This research seeks to address these gaps by offering a comparative
analysis of key job roles, responsibilities, required certifications, and emerging
skills in the solar industry, providing insights that are both practical for industry
stakeholders and beneficial for professionals seeking career opportunities in the
expanding renewable energy market.

Research Objectives:

1. To compare the key roles and responsibilities within the solar industry,
specifically focusing on positions in solar sales, energy solutions,
installation, and financing, in order to identify the unique skills and
expertise required for each role.

2. To assess the impact of certifications and specialized knowledge (such as
NABCEP and financial qualifications) on career advancement and job
demand across different sectors within the solar industry.

3. To evaluate the market demand and growth potential of emerging job roles,
particularly in solar financing and energy consulting, and explore how these
roles contribute to the overall expansion of the solar energy sector.

4. To identify the interdisciplinary skills needed by professionals in the solar
industry, particularly in the integration of technical knowledge, customer
service, and financial expertise, and how these skills influence job
performance and market competitiveness.

LITERATURE RIVIEW
1. Role of Human Capital in the Renewable Energy Industry

The role of human capital in the renewable energy sector has been a
subject of considerable research (Niyati & Vidani, 2016). Many studies have
explored the need for skilled professionals in renewable energy technologies,
including solar energy (Pradhan, Tshogay, & Vidani, 2016). In particular,
workers with knowledge of solar energy systems, technical expertise, and
customer service skills are essential to the expansion of the industry (Jacobsson
& Lauber, 2006). Furthermore, research highlights the importance of specialized
skills and certifications, such as NABCEP, in ensuring that professionals are
equipped to meet the technical challenges posed by solar technology
advancements (Almeida et al., 2017) (Modi, Harkani, Radadiya, & Vidani, 2016).
These studies emphasize the value of well-trained professionals in driving the
growth of the solar industry, with an increasing demand for individuals who can
bridge the gap between solar technology and financial models, which is vital in
making solar energy more accessible to consumers (Vidani, 2016).

Key Takeaways: The literature supports the notion that the solar energy
sector requires a combination of technical knowledge and financial acumen,
underlining the growing importance of specialized certifications and
interdisciplinary skills for professionals (Sukhanandi, Tank, & Vidani, 2018).

2. The Role of Financing in Solar Energy Adoption

Research on solar financing has grown significantly as the industry moves
toward more accessible and affordable solar energy solutions (Singh, Vidani, &
Nagoria, 2016). Many studies have noted that financing models, such as solar
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loans, leases, and Power Purchase Agreements (PPAs), are critical in driving the
adoption of solar energy (Wiser et al., 2016) (Mala, Vidani, & Solanki, 2016).

Additionally, experts argue that understanding the financial aspects of
solar energy systems is becoming increasingly important for professionals
working in sales and consulting roles (Goodman et al., 2017). This literature
underscores the increasing significance of professionals skilled in solar financing,
with financing specialists playing a key role in ensuring that consumers can
afford solar solutions despite the initial investment costs (Dhere, Vidani, &
Solanki, 2016).

Key Takeaways: Financing has emerged as a critical factor in the solar
industry’s growth, and professionals with expertise in solar financing models are
crucial for facilitating the widespread adoption of solar energy systems.

3. Certification and its Role in Professional Development in Solar Industry

The importance of certifications in professional development, particularly
in the solar industry, is well-documented. The North American Board of
Certified Energy Practitioners (NABCEP) certification is one of the most
recognized certifications for solar energy professionals, particularly those
involved in installation and system design (Barbose et al., 2015) (Singh & Vidani,
2016). Numerous studies have linked certification to increased job opportunities,
higher earning potential, and improved professional credibility. As the solar
industry becomes more competitive, certification programs help to standardize
knowledge, improve workforce quality, and build trust with consumers (Bell et
al., 2017) (Vidani & Plaha, 2016). The literature suggests that while certifications
like NABCEP are valuable, additional qualifications in areas such as solar
financing and energy efficiency will increasingly be required for career
advancement in the evolving solar job market.

Key Takeaways: Certification programs such as NABCEP enhance
professional credibility and are associated with improved career outcomes.
However, as the industry expands, certifications related to solar financing and
energy efficiency will also become vital for professional growth.

4. Evolving Roles and Responsibilities in the Solar Workforce

The rapid expansion of the solar industry has led to the emergence of new
roles and responsibilities within the workforce (Vidani, Chack, & Rathod, 2017).
Research highlights that solar professionals are not only required to have
technical expertise but also increasingly need to be proficient in customer
relationship management, sales, and financial consulting (Miller et al., 2018).
Positions such as Solar Energy Sales Consultant and Solar Financing Sales
Specialist are becoming more common, reflecting the growing need for
professionals who can navigate the complexities of financing and the sales
process in solar projects (Taylor & Evans, 2020) (Odedra, Rabadiya, & Vidani,
2018). As solar technologies evolve and market demand grows, the roles of
professionals in the solar industry are also shifting to include more diverse skill
sets, incorporating financial, technical, and interpersonal competencies.

Key Takeaways: The expansion of the solar sector is leading to new,
hybrid roles that require both technical expertise and financial knowledge,
making it crucial for professionals to adapt to the evolving job market.
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5. Market Demand and Career Opportunities in Solar Energy

Several studies have explored the market demand for professionals in the
renewable energy sector, with a specific focus on solar energy. As the solar
industry expands globally, a significant increase in job opportunities has been
observed. A report by the International Renewable Energy Agency (IRENA)
(2019) notes that the solar sector is one of the fastest-growing industries in the
world, creating millions of jobs globally. In particular, roles related to solar
installation, sales, and financing are in high demand due to the increasing
adoption of solar energy systems in both residential and commercial markets. As
the industry grows, so does the need for skilled professionals who can bridge the
gap between technological solutions and financial accessibility, especially as
tinancing options like solar loans and leases continue to evolve.

Key Takeaways: The solar sector is experiencing significant job growth,
with increasing demand for professionals skilled in installation, sales, and
financing. The growing importance of these roles indicates a need for targeted
education and training programs to meet industry demand.

METHODOLOGY
Table 1. Research Methodology
Research Design Exploratory
Sample Method Non-Probability - Judgemental Sampling

Data Collection Method | Primary method
Data Collection Method | Personal Interview

Type of Questions Open ended

Data Collection mode Face to face

Data Analysis methods | Summarization of information collected in tabular
format

Sampling Size 5

Survey Area Ahmedabad

Table 2. Data Analysis (Developed From the Interviews)

Sales
executive at Sales Sales Sales Sales
Category | solarium |executive at| executive at | executive | executive at
green say solar |Ecofy finance|| at Adani || credit fair
energy ltd
Solar
Ener Solar Solar Solar
1. Position |Solar Sales Salesgy Financing Energy Financing
& Job Role|Executive .|[Sales Sales Sales
Representati . 1 1
ve Specialist Consultant |[Specialist
2. Key - Promote . Advise on ||_ Educate - Promote ||_ Educate
... [and sell clients on clients on
Responsib solar energy || . . and sell
o1 solar panel . financing solar
ility Areas solutions . solar . .
systems options financing
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Sales
executive at Sales Sales Sales Sales
Category | solarium | executive at| executive at | executive | executive at
green say solar |Ecofy finance|| at Adani || credit fair
energy ltd
energy
systems
- Client .
ac 111eiIs1ition - Guide - Negotiate
an(il - Generate |clients ricii - Process
. . _|leads and |through P & loan
relationship . . and _—
close sales |financing applications
managemen contracts
¢ process
- Assist
- Handle 5818
. - Collaborate |[customers |- Ensure
customer |- Provide . . .
o with solar with clients
inquiries after-sales | .
installation |energy understand
and product ||support .
teams savings ROI
demos .
options
- Solar
- Solar - Solar - Solar - Solar
. . energy
3. technology |energy financial technology
systems and
Knowledge ||(panels, systems and |[products (systems, | .
) . . . financing
inverters) |[installations |(loans, leases)|lefficiency) .
options
- Energy - Energy Consumer |- Solar
. . -ROI . . .
efficiency |savings and . behavior |incentives
. . calculations
practices efficiency and energy|land rebates
trends
- System - - Financial ) .
y . _||Competito |- Solar
design and ||Government|documentatio . :
) . . : r products |financing
installation |[incentives |n and .
and regulations
processes |land rebates |[contracts .
services
- General: |- General: - General:
. . . |- General: ,
4. Skills Communica ||[Communica . _..|- General: |Communica
. . Communicati s
(General & |tion, tion, on Communic |[tion,
Specific)  |lcustomer (relationship ||~ 7 . . ation, sales |[customer
. 1 negotiation .
service -building service
- Specific: |- Specific: o - Specific: |- Specific:
pec p - Specific: P opect
Technical |Solar energy Sales skills Sales Financial
knowledge |systems, . . . |strategies, |[analysis,
. financial
of solar efficiency . product  |loan
. analysis .
systems tips knowledge|processing
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Sales
executive at Sales Sales Sales Sales
Category | solarium | executive at| executive at | executive | executive at
green say solar |Ecofy finance|| at Adani || credit fair
energy ltd
- High
- Moderate |- Growing (demandas |- ]Job - High
demand demand in |jsolar openings |demand
5.Job . . e |l . . . .
Openings with growth|regions with |financing in regions |with solar
P opportunitie|new solar  |[becomes expanding |[industry
s projects more solar retail |[expansion
mainstream
6 - Sales and ;eFrltril?iz;?olns ) - NABCEP
© epe .. |FNABCEP Certificatio ||(optional),
Certificati e .. _ |energy or . . .
certification o ninsolar |financial
ons : certification |background e
Requi (optional) . . products |/certification
equired (optional) (in renewable .
(optional) |s
energy
(Source: Developed by Researcher From Personal Interviews)
RESULT AND DISCUSSION

The solar industry is rapidly evolving, with increasing demand for
renewable energy solutions driving job growth across various sectors. This paper
explored the roles, responsibilities, required skills, and certifications for
professionals within five key positions in the solar sector: Solar Sales Executive,
Solar Energy Sales Representative, Solar Financing Sales Specialist, Solar Energy
Sales Consultant, and Solar Financing Sales Specialist. The findings suggest that
while each role shares a common core of communication and customer service
skills, they also require specialized knowledge and expertise that reflect the
broader trends in the industry’s expansion.

One of the key findings of this study is the significant role that certifications
play in shaping career prospects within the solar industry. Certifications such as
the NABCEP (North American Board of Certified Energy Practitioners) are widely
acknowledged and provide professionals with a competitive edge in the job
market, especially in roles related to solar installation and energy solutions.
However, for roles in solar financing and energy consulting, the emphasis shifts
towards financial qualifications and a deep understanding of solar incentives,
rebates, and ROI calculations. This reflects a growing trend where the financial
aspect of solar energy is becoming as critical as the technical side. The increasing
demand for solar financing specialists, in particular, highlights a shift toward
making solar energy more accessible and affordable to a broader range of
consumers.
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Another significant observation was the growing importance of
interdisciplinary skills. Professionals in solar sales and financing roles are required
to blend technical knowledge with customer relationship management and
financial analysis. Solar Energy Sales Representatives, for instance, need to
understand solar system design and efficiency but must also possess strong
communication and negotiation skills to effectively engage with clients. Similarly,
Solar Financing Sales Specialists must have expertise in both solar financing
models (loans, leases, PPAs) and customer service to guide clients through the
financing process and help them understand the long-term financial benefits of
solar energy.

The market demand for these specialized roles is also worth noting. As the
solar industry expands globally, the demand for knowledgeable professionals is
intensifying. According to the study, solar financing roles are seeing particularly
high demand due to the increasing adoption of solar systems and the need for
tailored financing solutions. This trend points to a larger shift in the market, where
the accessibility of solar energy is being driven not only by technological
advancements but also by innovative financing options that make solar power
more financially feasible for consumers.

However, there are notable challenges that remain. Despite the high
demand for skilled professionals, the study found that there is still a gap in
industry-specific education and training programs that address the full spectrum
of required skills, particularly in solar financing and energy efficiency. Many
professionals in these roles are expected to learn on the job, which can slow down
the onboarding process and hinder the efficiency of solar companies in scaling
operations.

Lastly, the future of the solar workforce seems promising, but it is clear that
adapting to emerging technologies and evolving market dynamics will require
ongoing education and upskilling. As solar technology becomes more advanced
and financing models become more complex, professionals will need to stay
informed about industry trends and updates to remain competitive in the field.

In conclusion, this study highlights the importance of specialized skills,
certifications, and the growing interdisciplinary nature of the solar workforce. As
the sector continues to expand, the integration of technical, financial, and customer
service expertise will be crucial for sustaining industry growth and meeting global
energy needs. The findings suggest that continued investment in training and
certification programs is essential for developing a skilled workforce capable of
driving the solar industry forward.

Theoretical Implications

This study contributes to the existing body of knowledge on the solar
energy industry by offering a comparative analysis of various professional roles
within the sector. It highlights the evolving skillsets and responsibilities required
by professionals working in solar sales, financing, installation, and energy
solutions. The theoretical implications of this research lie in the integration of
interdisciplinary knowledge —combining technical expertise with financial and
customer relationship management skills —into the study of solar industry roles.
While previous research has primarily focused on technological innovations,
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financial incentives, or the environmental benefits of solar energy, this study
emphasizes the human capital aspect of the sector, providing a deeper
understanding of the workforce required to drive industry growth. The study also
underscores the growing importance of solar financing, a relatively under-
researched area in the context of renewable energy careers, offering new insights
into how financial knowledge influences the solar sector’s expansion.
Practical Implications

The findings of this research have several practical implications for both
industry professionals and organizations operating within the solar energy
market. For professionals, the study underscores the need to develop a diverse skill
set that blends technical knowledge with financial expertise and customer service.
Solar professionals looking to advance in their careers must consider obtaining
specialized certifications, such as NABCEP, and enhance their understanding of
financing models like loans, leases, and power purchase agreements (PPAs). For
organizations, the study emphasizes the importance of investing in continuous
training programs that equip employees with the necessary skills to navigate the
complexities of solar technologies, energy efficiency, and financing models.
Companies should also consider offering professional development opportunities
that help employees stay current with market trends and evolving technologies.

Furthermore, this research highlights the increasing demand for
professionals in solar financing roles, suggesting that businesses focusing on
renewable energy solutions should place greater emphasis on recruiting and
training individuals with a strong understanding of both the technical and
financial aspects of solar energy.

CONCLUSIONS AND RECOMMENDATIONS

This research paper provides a comprehensive analysis of the roles and
responsibilities within the solar industry, examining key positions in solar sales,
energy solutions, and financing. The study reveals that while common skills like
communication and customer service remain essential across roles, there is a
growing demand for specialized knowledge, particularly in solar financing and
energy efficiency. It also highlights the importance of certifications, such as
NABCEP, and the increasing value of interdisciplinary expertise in the solar
workforce. As the renewable energy sector continues to expand, the findings
indicate that professionals will need to continuously adapt to new technologies
and financial models to remain competitive.

The paper further emphasizes the critical role of financing in driving the
adoption of solar energy, suggesting that financing professionals will become
increasingly important in ensuring that solar energy systems remain accessible
and affordable for a wide range of consumers. Overall, the research provides
valuable insights into the future trajectory of the solar industry workforce,
showcasing the evolving nature of career opportunities and the need for a skilled,
knowledgeable, and adaptable workforce.
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FURTHER STUDY

1.

Exploring the Impact of Technological Advancements: Future research
could investigate how advancements in solar technology, such as solar
batteries, energy storage solutions, and smart grid integration, are shaping
the skill sets required by professionals in the solar industry. This would
provide deeper insights into how emerging technologies influence job roles
and career opportunities.

Regional Variations in Job Roles: Another area of future research could
examine regional differences in the demand for solar professionals.
Research could explore how market conditions, government policies, and
local incentives affect the types of roles and qualifications in demand,
particularly in emerging markets for solar energy.

Longitudinal Study of Career Progression: A longitudinal study could
track the career progression of professionals in the solar industry over time,
exploring how different qualifications, certifications, and skill sets affect job
advancement and salary growth. This could offer valuable insights into the
long-term impact of specialized knowledge on career success in the solar
energy sector.

Exploring the Role of Solar Financing in Emerging Markets: Future
studies could focus on the evolving role of solar financing in developing
countries where access to clean energy is limited. Understanding how
financial products and solutions are tailored to meet the unique needs of
these markets could provide valuable insights into how financing can
accelerate solar adoption globally.

Integration of Sustainability Practices: Future research could explore how
professionals in the solar energy industry are integrating sustainability
practices into their roles, especially in relation to energy efficiency and
reducing carbon footprints. Examining the relationship between
sustainability initiatives and professional responsibilities would help guide
the future development of solar industry careers.

REFERENCES
Aghara, K., Raiyani, V., &Vidani, ]J. (2024). To study the consumer perception on

purchase behaviour towards Reliance Trends in Rajkot City. Journal of
Advanced Research in Operational and Marketing Management, 9(1).
https:/ /adrjournalshouse.com/index.php/Journal-QualityControl-
Mgt/ article/view /1971

Ajudiya, M., Patel, M., &Vidani, J. (2023). Beyond fashion: Unveiling the tapestry

of consumer satisfaction with Pantaloon's female apparel in Ahmedabad.
Journal of Advanced Research in Public Policy and Administration, 5(2).
https:/ /adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view /1787

Ajudiya, M., Patel, M., &Vidani, J. (2023). Beyond fashion: Unveiling the tapestry

82

of consumer satisfaction with Pantaloon's female apparel in Ahmedabad.
Journal of Advanced Research in Public Policy and Administration, 5(2).


https://adrjournalshouse.com/index.php/Journal-QualityControl-Mgt/article/view/1971
https://adrjournalshouse.com/index.php/Journal-QualityControl-Mgt/article/view/1971
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1787
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1787

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

https:/ /adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view /1787

Alkhizar, M., &Vidani, J. (2024). Exploring the factors influencing consumer
buying behavior of LG products: A comprehensive study. Journal of
Advanced Research in Economics and Business Management, 6(2).
https:/ /adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/ article/view /1825

Alkhizar, M., &Vidani, J. (2024). Exploring the factors influencing consumer
buying behaviour of LG products: A comprehensive study. Journal of
Advanced Research in Economics and Business Management, 6(2).
https:/ /adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/article/view /1825

Amlani, K., Raval, R., &Vidani, J. (2024). To study the increase in usage of digital
marketing in the current business era. Journal of Advanced Research in
Business Law and Technology Management, 7(1).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1949

Bansal, A., Pophalkar, S., &Vidani, C. (2023). A Review of Ed-Tech Sector in India.
International Journal of Management Analytics (IJMA), 1(1), 63-84.

Bariya, M., Vidani, ]. (2023). Analyzing Market Share: A Comparative Study of
LG and Samsung Electronics in Ahmedabad. International Journal of
Management and Commerce Innovations. Retrieved from
https:/ /ijmci.in/index.php/ijci/article/view /146

Bavarava, A., Sudarshan, &Vidani, J. (2024). The impact of music on mood and
emotion: A comprehensive analysis. Journal of Advanced Research in
Journalism and Mass Communication, 11(1&2).
https:/ /adrjournalshouse.com/index.php/Journalism-

MassComm/ article/view /1951

Bhatt, T., Vadher, P., &Vidani, J. (2023). A Study On Usage Of Variyas Online
Payment Apps By The People Living In Ahmedabad City. International
Journal of Business and Management Practices (IJBMP), 1(1), Article 39.
https:/ /doi.org/10.59890/ijbmp.v1i1.1314

Bhatt, T., Vadher, P., &Vidani, J. (2024). A study on usage of various online
payment apps by the people living in Ahmedabad City. Journal of
Advanced Research in Business Law and Technology Management, 7(1).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1945

83


https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1787
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1787
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1825
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1825
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1825
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1825
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1949
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1949
https://ijmci.in/index.php/ijci/article/view/146
https://adrjournalshouse.com/index.php/Journalism-MassComm/article/view/1951
https://adrjournalshouse.com/index.php/Journalism-MassComm/article/view/1951
https://doi.org/10.59890/ijbmp.v1i1.1314
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1945
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1945

Prajapati, Dedaniya, Vidani

Bhatt, V., Patel, S., &Vidani, J. (2017, February). START-UP INDIA: A ROUGH
DIAMOND TO BE POLISHED. National Conference on Startup India:
Boosting Entrepreneurship (pp. 61-67). Pune: D.Y. Patil University Press.

Biharani, S., &Vidani, J. N. (2018). ENTREPRENEURSHIP: CAREER
OPPORTUNITY HAS NO GENDER DISCRIMINATION. Compendium
of Research Papers of National Conference 2018 on Leadership,
Governance and Strategic Management: Key to Success (pp. 101-104).
Pune: D. Y Patil University Press.

Chalplot, D., Jagetiya, S., Vidani, J. (April 2024). Golden Arches of Success:
Enhancing Customer Relationship Management at McDonald's, Wide
Angle, Ahmedabad. International Journal of Educational and Life

Sciences, 2(4). Retrieved from
https:/ /journal. multitechpublisher.com/index.php/ijels/article/view /1
731

Chaudhary, N., Patel, V., &Vidani, C. J. (2023). A Review of Non-Technical
Training Programmes Conducted by Corporate Trainers for IT
Companies. International Journal of Management Analytics (IJMA), 1(1),
85-110.

Chauhan, B., Mavadhiya, K., Pancholi, D., &Kalotra, N. (2024). From property
owners to food court moguls: The inspiring journey of Milan Gaur.
International Journal of Business and Management Practices (IJBMP), 2(3),
2023-25. https:/ /doi.org/10.59890/ijbmp.v2i3.2058

Chourasiya, A., Zala, K., &Vidani, J. (2023). Unveiling discrepancies:
Investigating disparities between anticipated and realized customer
satisfaction with LG products in Ahmedabad. International Journal of
Law, Human Rights and  Constitutional Studies, 5(2).
http:/ /thejournalshouse.com/index.php/Intl]-Law-Humanrights-
Consstudy /article/view /922

Chourasiya, A., Zala, K., &Vidani, J. (2023). Unveiling discrepancies:
Investigating disparities between anticipated and realized customer
satisfaction with LG products in Ahmedabad. International Journal of
Law, Human Rights and  Constitutional = Studies,  5(2).
http:/ /thejournalshouse.com/index.php/Intl]-Law-Humanrights-
Consstudy/article/view /922

Devani, P., Gandhi, R., &Vidani, J. (2024). Survey on differences in opinion on
healthy and junk food between Gen. Y and Gen. Z. International Journal
of  Natural and  Health  Sciences,  2(1),  Article 54.
https:/ /doi.org/10.59890/ijnhs.v2i1.1179

84


https://journal.multitechpublisher.com/index.php/ijels/article/view/1731
https://journal.multitechpublisher.com/index.php/ijels/article/view/1731
https://doi.org/10.59890/ijbmp.v2i3.2058
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/922
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/922
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/922
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/922
https://doi.org/10.59890/ijnhs.v2i1.1179

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

Dhere, S., Vidani, J. & Solanki, H. V. (2016). A SURVEY ON THE TOWARDS
SATISFATION LEVEL OF THE CUSTOMER SHOPPING MALL'S: AN
ANALYTICAL STUDY. International Multidisciplinary Journal Think
Different, 3(24), 45-50.

Dhruti, R., Tajpara, H., &Vidani, ]J. (2024). Factors influencing consumer
satisfaction on popular social networks. Journal of Advanced Research in
Public Policy and Administration, 6(1).
https:/ /adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view /1959

Dinodiya, B. K., &Vidani, J. (2023). Exploring consumer perceptions: A
comparative analysis of Pantaloons and Zudio in Ahmedabad's retail
landscape. Journal of Advanced Research in Operational and Marketing
Management, 6(2). https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/ article / view /1783

Dinodiya, B. K., &Vidani, J. (2023). Exploring consumer perceptions: A
comparative analysis of Pantaloons and Zudio in Ahmedabad's retail
landscape. Journal of Advanced Research in Operational and Marketing
Management, 6(2). https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/ article/view /1783

Dinodiya, B. K., Jodoun, V. V., &Vidani, J. (2024). To study the impact of brand
engagement on customer satisfaction for Flipkart e-commerce services
among people living in Ahmedabad City. Journal of Advanced Research
in  Business Law and  Technology = Management, 7(1).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1946

Dinodiya, B. K., Jodoun, V. V., &Vidani, J. (2024). To study the impact of brand
engagement on customer satisfaction for Flipkart e-commerce services
among people living in Ahmedabad City. International Journal of

Educational and Life Sciences, 2(4).
https:/ /journal.multitechpublisher.com/index.php/ijels/article/view /1
733

Dodiya, G., Dudhat, D., &Vidani, J. (2024). To study the impact of online fraud
and scams on online purchasing behavior of consumers in Ahmedabad
city. International Journal of Applied Economics, Accounting and
Management (IJAEAM), 2(2), Article 41.
https://doi.org/10.59890/ijaeam.v2i2.1240

Dodiya, G., Dudhat, D., &Vidani, J. (2024). To study the impact of online fraud
and scams on online purchasing behaviour of consumers in Ahmedabad
City. International Journal of Law, Human Rights and Constitutional

85


https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1959
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1959
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1783
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1783
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1783
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1783
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1946
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1946
https://journal.multitechpublisher.com/index.php/ijels/article/view/1733
https://journal.multitechpublisher.com/index.php/ijels/article/view/1733
https://doi.org/10.59890/ijaeam.v2i2.1240

Prajapati, Dedaniya, Vidani

Studies, 6(1). http:/ /thejournalshouse.com/index.php/Intl]-Law-
Humanrights-Consstudy /article/view /1062

Doshi, D., Gajera, M., &Vidani, J. (2023). To study the consumer perception
towards wedding planners among residents of Ahmedabad city.
International Journal of Business and Management Practices (IJBMP), 2(1).

https:/ /doi.org/10.59890/ijbmp.v2i1.1214

Ganatra, A., Kalal, P., &Vidani, J. (2024). The evolution of fashionable products
in online retailing with the focus on Amazon and Flipkart. Journal of
Advanced Research in Operational and Marketing Management, 9(1).
https:/ /adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/ article/view /1974

Gandhi, R., Devani, P., &Vidani, J. (2024). Understanding the health and healthy
food preferences of Generation Y and Z. Journal of Advanced Research in
Entrepreneurship, Innovation & SMES Management, 7(1).
https:/ /adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMegt/ article/view /1965

Ghoghabori, M. F., Maheshwari, H., &Vidani, J. (2023). Performance evaluation
and consumer preference analysis of LG and Aquaguard water purifiers
in Ahmedabad City. Journal of Advanced Research in Entrepreneurship,
Innovation & SMES Management, 6(2).
https:/ /adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMegt/ article/view /1792

Ghoghabori, M. F., Maheshwari, H., &Vidani, J. (2023). Performance evaluation
and consumer preference analysis of LG and Aqua Guard water purifiers
in Ahmedabad city. Journal of Advanced Research in Entrepreneurship,
Innovation & SMES Management, 6(2).
https:/ /adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMegt/ article/view /1792

Gohel, B., Yadav, V., &Vidani, J. (2023). A Study on Customer Satisfaction for
Cakes of Monginis& TGB in Ahmedabad city. International Journal of
Business and Management Practices (IJBMP), 1(1), Article 86.
https://doi.org/10.59890/ijbmp.v1il.1424

Gohel, B,, Yadav, V., &Vidani, J. (2023). Enhancing dealer satisfaction: Assessing
durability and business support of LG products in Ahmedabad. Journal
of Advanced Research in  Service @ Management, 6(2).
https:/ /adrjournalshouse.com/index.php/Journal-
ServiceManagement/ article/view /1789

86


http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1062
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1062
https://doi.org/10.59890/ijbmp.v2i1.1214
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1974
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1974
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1965
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1965
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1792
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1792
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1792
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1792
https://doi.org/10.59890/ijbmp.v1i1.1424
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1789
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1789

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

Gohel, B., Yadav, V., Vidani, J. (2023). Enhancing Dealer Satisfaction: Assessing
Durability and Business Support of LG Products in Ahmedabad. Journal
of Advanced Research in Service Management. Retrieved from
https:/ /adrjournalshouse.com/index.php/Journal-
ServiceManagement/ article/view /1789

Gosiya, P., Parekh, D., Vidani, J. (2024). Personalizing Customer Connections:
Optimizing CRM Strategies in Levi's Retail Outlet in Ahmedabad city of
Gujarat. International Journal of Integrated Science and Technology, 2(4).

Retrieved from
https:/ /journal.multitechpublisher.com/index.php/ijist/article/view /1
739

Gupta, K., Patel, P., &Vidani, J. (2024). A study on consumer attitude towards
smoking amongst males and females of Gen Z in Ahmedabad.
International Journal of Applied Economics, Accounting and
Management (JAEAM), 2(1), Article 94.
https:/ /doi.org/10.59890/ijaecam.v2i1.1306

Gupta, K., Patel, P., &Vidani, J. (2024). A study on consumer attitude towards
smoking amongst males and females of Gen.Z in Ahmedabad. Prayukti -
Journal of Management Applications, 4(1).
https:/ /bschool.dpu.edu.in/pjmaarchive.aspx
http://doi.org/10.52814/P]MA.2024.2405

Hansora, K., Khokhra, S., &Vidani, J. (2023). Flowing choices: An in-depth
comparison of LG and Kent RO water purifiers amongst consumers in
Ahmedabad City. Journal of Advanced Research in Business Law and
Technology Management, 6(2).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1820

Hansora, K., Khokhra, S., &Vidani, ]. (2023). Flowing choices: An in-depth
comparison of LG and Kent RO water purifiers amongst consumers in
Ahmedabad city. Journal of Advanced Research in Business Law and
Technology Management, 6(2).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1820

Jain, M., Vora, A., &Vidani, J. (2024). Survey on comparative study of consumers
preference towards Zomato and Swiggy among Gen-Z in Ahmedabad.
Journal of Advanced Research in Operational and Marketing
Management, 9(1). https://adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/ article/view /1972

87


https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1789
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1789
https://journal.multitechpublisher.com/index.php/ijist/article/view/1739
https://journal.multitechpublisher.com/index.php/ijist/article/view/1739
https://doi.org/10.59890/ijaeam.v2i1.1306
http://doi.org/10.52814/PJMA.2024.2405
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1820
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1820
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1820
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1820
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1972
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1972

Prajapati, Dedaniya, Vidani

Jha, V., Bhatt, H., &Vidani, J. (2023). Designing success: Analyzing the influence
of Pantaloons retail store layout on consumer purchase intentions in
Ahmedabad City. Journal of Advanced Research in Accounting and
Finance Management, 5(2).
https:/ /adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMegt/ article/view /1815

Jha, V., Bhatt, H., &Vidani, J. (2023). Designing success: Analyzing the influence
of Pantaloons retail store layout on consumer purchase intentions in
Ahmedabad city. Journal of Advanced Research in Accounting and
Finance Management, 5(2).
https:/ /adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMegt/ article/view /1815

Joshi, A., Saxena, S., &Vidani, J. (2023). Decoding the Digital Banking Horizon:
Exploring the Dynamics with Bank of Baroda as the Focal Point.
International Journal of Social Science and Innovation (IJSSI), 1(1), Article
88. https:/ /doi.org/10.59890/1jssi.v1i1.1498

Joshi, A., Saxena, S., &Vidani, J. (2024). Decoding the Digital Transformation: A
Comprehensive Study of Digital Banking in India with Emphasis on
Punjab National Bank. International Journal of Social Science and
Innovation (Iss), 2(1), Article 92.
https:/ /doi.org/10.59890/ijssi.v2i1.1523

Joshi, A., Saxena, S., &Vidani, J. (2024). Digital Banking Revolution: Unveiling the
Transformative Landscape with a Spotlight on State Bank of India.

International Journal of Social Science and Innovation (IJSSI), 2(1), Article
93. https:/ /doi.org/10.59890/ijssi.v2i1.1522

Joshi, A., Saxena, S., &Vidani, J. (2024). Revolutionizing Finance: Unveiling the
Digital Banking Terrain in India with a Focus on ICICI Bank. International
Journal of Social Science and Innovation (IJSSI), 2(1), Article 91.
https:/ /doi.org/10.59890/ijssi.v2i1.1525

Joshi, K., Memon, A., &Vidani, J. (2024). Digital Marketing: A boon for the current
business era. International Journal of Business and Management Practices
(UBMP), 2(1), Article 61. https://doi.org/10.59890/ijbmp.v2i1.1229

Kadvani, H., Ghasadiya, D., &Vidani, J. (2024). Impact of large language model
on Indian economy. International Journal of Law, Human Rights and
Constitutional Studies, 6(2).
http:/ /thejournalshouse.com/index.php/Intl]-Law-Humanrights-
Consstudy /article/view /1065

88


https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1815
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1815
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1815
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1815
https://doi.org/10.59890/ijssi.v1i1.1498
https://doi.org/10.59890/ijssi.v2i1.1523
https://doi.org/10.59890/ijssi.v2i1.1522
https://doi.org/10.59890/ijssi.v2i1.1525
https://doi.org/10.59890/ijbmp.v2i1.1229
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1065
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1065

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

Kalal, M., Odedra, J., &Vidani, J. (2024). Survey on the usage of e-banking
facilities among Generation Y and Generation Z in Ahmedabad. Journal
of Advanced Research in Operational and Marketing Management, 7(1).
https:/ /adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/ article/ view /1973

Kaneria, G., Shah, D., Gautam, J., Vidani, ]J. (2024). Enhancing Customer
Relationship Management in Retail: A Case Study of Reliance Trends.
International Journal of Educational and Life Sciences, 2(4). Retrieved
from
https:/ /journal.multitechpublisher.com/index.php/ijels/article/view /1
730

Ladhava, V. H., Patadia, A. R., &Vidani, J. (2024). A comparative analysis of user
experience and satisfaction on Zomato and Swiggy among residents of

Gujarat state. International Journal of Social Science and Innovation
(IJSSI), 2(1). https:/ /doi.org/10.59890/ijssi.v2i1.1239

Lodhiya, H., Jangid, Y., &Vidani, J. (2023). A study of loyalty programs on
customer engagement for Bluestone Jewellery and Lifestyle Pvt Ltd. with
special reference to the Shivranjani store in Ahmedabad city. International
Journal of Business and Management Practices (IJBMP), 1(1), Article 85.
https:/ /doi.org/10.59890/ijbmp.v1i1.1443

Mahajan, H., &Vidani, J. (2023). Packaging strategies: Outlook on consumer
buying behaviour for FMCG products. Journal of Management and
Entrepreneurship, 17(4), October - December 2023.

Mala, Vidani, J. & Solanki, H. V. (2016). GREEN MARKETING-A NEw WAY OF
MARKETING: A REVIEW APPROACH. International Multidisciplinary
Journal Think Different, 3(24), 40-44.

Mansinh, C. R., &Gunvantbhai, V. J. (2024). Problems faced by visitors while
visiting historical places in Ahmedabad. International Journal of Law,
Human Rights and Constitutional Studies, 6(1).
http:/ /thejournalshouse.com/index.php/Intl]-Law-Humanrights-
Consstudy /article/view /1063

Maru, R., Parmar, N., &Vidani, J. (2024). An in-depth analysis of security and
privacy features: Android vs Apple. Journal of Advanced Research in
Public Policy and Administration, 6(1).
https:/ /adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view /1958

Mekhiya, P., Prajapati, H., &Vidani, J. (2024). Al: A boon to social media
marketing. Journal of Advanced Research in Economics and Business

89


https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1973
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1973
https://journal.multitechpublisher.com/index.php/ijels/article/view/1730
https://journal.multitechpublisher.com/index.php/ijels/article/view/1730
https://doi.org/10.59890/ijssi.v2i1.1239
https://doi.org/10.59890/ijbmp.v1i1.1443
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1063
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1063
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1958
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1958

Prajapati, Dedaniya, Vidani

Management, 7(1). https://adrjournalshouse.com/index.php/Journal-
Economics-BusinessMgt/article/ view /1942

Mer, K., Gothadiya, K., &Vidani, J. (2024). To study on comparative analysis of
Amazon and Flipkart in reliability and delivery time in Ahmedabad city.
International Journal of Business and Management Practices (IJBMP), 2(1),
Article 37. https:/ /doi.org/10.59890/ijbmp.v2i1.1216

Modi, R., Harkani, N., Radadiya, G., &Vidani, J. (2016). Startup India: Even
Diamonds start as Coal. NTERNATIONAL JOURNAL FOR
INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD, 2(8), 111-
116.

Mujiburrehman, L., Ravi, L., &Vidani, J. (2024). Impact of social media marketing
on brand awareness of watches in Ahmedabad City. Journal of Advanced
Research  in  Public = Policy @ and  Administration,  6(1).
https:/ /adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view /1957

Niyati, B., &Vidani, ]J. (2016). Next Generation Children: Smarter or Faster.
NTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN
MULTIDISCIPLINARY FIELD, 2(7), 110-114.

Odedra, K., Rabadiya, B., &Vidani, J. (2018). AN ANALYSIS OF IDENTIFYING
THE BUSINESS OPPORTUNITY IN AGRO and CHEMICAL SECTOR -
WITH SPECIAL REFERENCE TO AFRICAN COUNTRY UGANDA.
Compendium of Research Papers of National Conference 2018 on

Leadership, Governance and Strategic Management: Key to Success (pp.
96-100). Pune: D.Y Patil University Press.

Oza, L., Shah, S., &Vidani, J. (2024). A study on consumer satisfaction towards
Allen Solly apparels in Ahmedabad city. Journal of Advanced Research in
Service Management, 7(1).
https:/ /adrjournalshouse.com/index.php/Journal-
ServiceManagement/ article/view /1954

Panchal, S., Sodha, S., &Vidani, J. (2024). Online social comparison and its effect
on self-esteem and mental health. Journal of Advanced Research in Service
Management, 7(1). https://adrjournalshouse.com/index.php/Journal-
ServiceManagement/ article/view /1952

Pandya, J., Skhereliya, S., &Vidani, ]. (2024). To study of students' preferences
towards overseas studies in Ahmedabad city. International Journal of
Social ~Science and Innovation (IJSSI), 2(1), Article 52.
https:/ /doi.org/10.59890/ijssi.v2il1.1237

90


https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1942
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1942
https://doi.org/10.59890/ijbmp.v2i1.1216
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1957
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1957
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1954
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1954
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1952
https://adrjournalshouse.com/index.php/Journal-ServiceManagement/article/view/1952
https://doi.org/10.59890/ijssi.v2i1.1237

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

Pandya, N., Mandaliya, K., &Vidani, ]. (2024). A comparative analysis of user
experience and satisfaction on Zomato and Swiggy in Ahmedabad and
Rajkot city. Prayukti - Journal of Management Applications, 4(1).
https:/ /bschool.dpu.edu.in/ pjmaarchive.aspx
http:/ /doi.org/10.52814 / PIMA.2024.2404

Patel, J. J., Ashvinkumar, R. P., &Vidani, J. (2024). Assessing labor force rights
and welfare schemes in India under labor legislation. International Journal
of Law, Human Rights and Constitutional Studies, 6(1).
http:/ /thejournalshouse.com/index.php/Intl]-Law-Humanrights-
Consstudy /article/view /1064

Patel, S., Patel, J., &Vidani, J. (2024). Psychological and sociocultural influences
on pre-purchase behavior in the pre-owned car market. Journal of
Advanced Research in Public Policy and Administration, 6(1).
https:/ /adrjournalshouse.com/index.php/Journal-PublicPolicy-
Administrat/article/view /1960

Patel, T., Chauhan, K., &Vidani, J. (2024). A study on the effects of ads on the
mental health of children. Journal of Advanced Research in Quality
Control and Management, 9(1).
https:/ /adrjournalshouse.com/index.php/Journal-QualityControl-
Mgt/ article/view /1968

Patel, T., Mansuri, S., &Vidani, J. (2024). To study the fluctuation of share prices
of Maruti-Suzuki and Tata Motors during Indian festival season. Prayukti
- Journal of Management Applications, 4(1).
https:/ /bschool.dpu.edu.in/ pjmaarchive.aspx
http:/ /doi.org/10.52814 /PIMA.2024.2403

Patel, V., Chaudhary, N., &Vidani, C. J. (2023). A Study on Awareness of Various
Non-Technical Training Programmes Conducted by Corporate Trainers
for IT Companies in Ahmedabad. International Journal of Management
Analytics (IJMA), 1(1), 111-132.

Pathak, K. N., &Vidani, J. (2016). A SURVEY ON THE AWARENESS
SATISFACTION AS WELL ASTO KNOW THE LEVELoF OF THE
ONLINE SHOPPING AMONG THE PEOPLE OF AHMADABAD CITY.
Governance in E-commerce: Contemporary Issues & Challenges (pp. 261-
275). Ahmedabad: GTU.

Pathan, A. K., Makwana, A., &Vidani, ]J. (2024). A survey on comparative study
of customer behaviour in online and offline purchase of electronic items
in Ahmedabad. Journal of Advanced Research in Public Policy and
Administration, 6(1). https:/ /adrjournalshouse.com/index.php/Journal-
PublicPolicy-Administrat/article/view /1956

91


http://doi.org/10.52814/PJMA.2024.2404
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1064
http://thejournalshouse.com/index.php/IntlJ-Law-Humanrights-Consstudy/article/view/1064
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1960
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1960
https://adrjournalshouse.com/index.php/Journal-QualityControl-Mgt/article/view/1968
https://adrjournalshouse.com/index.php/Journal-QualityControl-Mgt/article/view/1968
http://doi.org/10.52814/PJMA.2024.2403
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1956
https://adrjournalshouse.com/index.php/Journal-PublicPolicy-Administrat/article/view/1956

Prajapati, Dedaniya, Vidani

Pradhan, U., Tshogay, C., &Vidani, J. (2016, July). Short Messages: Its Effect on
Teenager's Literacy and Communication. NTERNATIONAL JOURNAL
FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD, 2(7),
115-120.

Prajapati, S., Vidani, J. (2023). Analyzing Corporate Social Responsibility: A
Comparative Study of LG and Samsung Electronics in Ahmedabad.
International Journal of Management and Commerce Innovations.
Retrieved from https:/ /ijmci.in/index.php/ijci/article/view /153

Prajapati, U., Sisodiya, B., &Vidani, J. (2024). Blockchain and cryptocurrency:
Emerging trends in digital payment technologies. Journal of Advanced
Research in  Accounting and Finance Management, 6(1).
https:/ /adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMegt/ article/ view /1937

Rajput, S., Gulammustufa, M., &Vidani, J. (2024). Why 90% of stock market
traders are in loss? Journal of Advanced Research in Accounting and
Finance Management, 6(1).
https:/ /adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMgt/ article/view /1939

Rakholiya, M., Ramani, R., &Vidani, ]J. (2024). Comparative Study of Online vs.
Offline Buying Behavior of Consumer for Grocery Product in Surat.
International Journal of Social Science and Innovation (IJSSI), 2(1), Article
56. https:/ /doi.org/10.59890/1jssi.v2i1.1238

Rakholiya, M., Ramani, R., &Vidani, J. (2024). Comparative study of online vs.
offline buying behavior of consumer for grocery product in Surat. Journal
of Advanced Research in Economics and Business Management, 7(1).
https:/ /adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/article/ view /1941

Rathod, H. S., Meghrajani, D. I., &Vidani, J. (2022). Influencer Marketing: A New
Marketing Communication Trend. Shodhsamhita, VIII(12(II)), 155-167.

Rathod, M., Vidani, J. (2023). Analyzing Distribution Strategies: A Comparative
Study of LG and Samsung Electronics in Ahmedabad. International
Journal of Management and Commerce Innovations. Retrieved from
https:/ /ijmci.in/index.php/ijci/article/view /142

Ravani, H., Bhalani, D., Vidani, J. (2024). Optimizing Customer Relationships: A
Case Study of CRM Practices at Puma Outlet in Ahmedabad city of
Gujarat. International Journal of Integrated Science and Technology, 2(4).
Retrieved from
https:/ /journal.multitechpublisher.com/index.php/ijist/article/view /1

92


https://ijmci.in/index.php/ijci/article/view/153
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1937
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1937
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1939
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/article/view/1939
https://doi.org/10.59890/ijssi.v2i1.1238
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1941
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1941
https://ijmci.in/index.php/ijci/article/view/142
https://journal.multitechpublisher.com/index.php/ijist/article/view/1738

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

738

Sachaniya, C., Vora, H., &Vidani, J. (2019). A Study on Identifying the Gap
between Expected service and Actual Service with Special Reference to
Suk SagarGir Resort, Sasan. In P. Rijwani, S. Shome, & D. Danak (Ed.),
BUSINESS, ECONOMY AND ENVIRONMENT: CORPORATE
PERSPECTIVES (pp. 162-169). Ahmedabad: Himalaya Publishing House
Pvt. Ltd.

Saraswat, D., Singh, Y., &Vidani, J. (2024). Consumer awareness and purchasing
behaviour of fast-food products in urban and rural stores: A comparison.
Journal of Advanced Research in Economics and Business Management,
7(1). https:/ /adrjournalshouse.com/index.php/Journal-Economics-
BusinessMgt/ article/ view /1943

Saxena, M., &Vidani, J. (2023). MBA Chai Wala. In M. R. Dixit, S. Bist, & S. Shah,
Searching Alternativies (pp. 22-32). Ahmedabad: Routledge - imprint of
Taylor & Francis group.

Saxena, S., Joshi, A., &Vidani, J. (2023). Revolutionizing Finance: Navigating the
AXIS of Digital Banking in India. International Journal of Social Science
and Innovation (IJssn, 1(1), Article 89.
https:/ /doi.org/10.59890/ijssi.v1i1.1499

Saxena, S., Joshi, A. &Vidani, ]. (2024). Digital Banking Pioneers: A
Comprehensive Exploration of India's Financial Frontier with HDFC
Bank. International Journal of Social Science and Innovation (IJSSI), 2(1),
Article 90. https:/ /doi.org/10.59890/ijssi.v2i1.1524

Sengar, V., Patel, D., &Vidani, J. (2024). Study of online purchase behaviour of
millennials and Gen Z for non-branded apparels from Amazon
specifically focusing on Ahmedabad city. Journal of Advanced Research
in Operational and Marketing Management, 9(1).
https:/ /adrjournalshouse.com/index.php/Journal-
OperationalMarketing-Mgt/ article/view /1975

Shah, K., Detroja, B., &Vidani, J. (2024). Consumer attitudes and preferences
regarding the streaming services towards Disney+ and Netflix in
Ahmadabad City. Journal of Advanced Research in HR and
Organizational Management, 11(1&2).
https:/ /adrjournalshouse.com/index.php/Journal-
HumanResourcesOrg/article/view /1977

Shaikh, A., Saiyed, R., &Vidani, ]. (2024). Survey on Consumer Preference:
Google Pay V/S Paytm in Ahmedabad city. International Journal of
Sustainable Social Science (IJSSS), 2(1), Article 55.

93


https://journal.multitechpublisher.com/index.php/ijist/article/view/1738
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1943
https://adrjournalshouse.com/index.php/Journal-Economics-BusinessMgt/article/view/1943
https://doi.org/10.59890/ijssi.v1i1.1499
https://doi.org/10.59890/ijssi.v2i1.1524
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1975
https://adrjournalshouse.com/index.php/Journal-OperationalMarketing-Mgt/article/view/1975
https://adrjournalshouse.com/index.php/Journal-HumanResourcesOrg/article/view/1977
https://adrjournalshouse.com/index.php/Journal-HumanResourcesOrg/article/view/1977

Prajapati, Dedaniya, Vidani

https:/ /doi.org/10.59890/ijsss.v2i1.1375

Sharma, S., &Vidani, C. J. (2023). To Study the Consumer Attitude Towards
Purchase Intention of Online Courses on Udemy Using Co-Relation with
Reference to English Speaking and Excel Among Gen-Z in Ahmedabad.
International Journal of Management Analytics (IIMA), 1(1), 193-212.

Sharma, S., &Vidani, C. J. (2023). To Study the Consumer Attitude Towards
Purchase Intention of Online Courses on Udemy Using Regression with
Reference to English Speaking and Excel Among Gen-Z in Ahmedabad.
International Journal of Management Analytics (IIMA), 1(2), 213-234.

Singh, A., Nandy, R., Vidani, J. (2024). Enhancing Customer Relationships: A
Case Study of CRM Practices at City Square Mart in Ahmedabad city of
Gujarat State. International Journal of Integrated Science and Technology,

2(4). Retrieved from
https:/ /journal. multitechpublisher.com/index.php/ijist/ article/view /1
737

Singh, P. K., &Vidani, J. (2016). PROBLEMS AND PROSPECTS OF
AGRICULTURE MARKETING IN INDIA. International
Multidisciplinary Journal Think Different, 3(22), 9-16.

Singh, P.K,, Vidani, J. &Nagoria, V.S. (2016). Waste Management: Inspire Today
for A Better Tomorrow. Journal of Basic and Applied Engineering
Research, 3(10), 921-926.

Solanki, H. V., &Vidani, J. (2016). A NEW ERA OF E-VYAPAR IN 21ST
CENTURY: A REVIEW APPROACH. INTERNATIONAL JOURNAL OF
MULTIDISCIPLINARY EDUCATIONAL RESEARCH, 5(11(2)), 61-77.

Solanki, N., &Vidani, J. (2016). THE STUDY LEGAL ASPECTS OF TRADE IN
ETHIOPIA. ZENITH International Journal of Multidisciplinary Research,
6(1), 226-284.

Solanki, S., Kansara, D., &Vidani, J. (2024). A study on consumer preferences
towards online podcasts service in Ahmedabad. Journal of Advanced
Research in Journalism and Mass Communication, 11(1&2).
https:/ /adrjournalshouse.com/index.php/Journalism-

MassComm/ article/view /1950

Sukhanandi, S., Tank, D., &Vidani, J. (2018). ANALYSIS OF THE IMPACT OF
WORK LIFE BALANCE ON WORKING WOMEN LEADER IN INDIA.
National Conference 2018 on Leadership, Governance and Strategic
Management: Key toSuccess (pp. 77-80). Pune: D.Y.Patil University Press.

94


https://doi.org/10.59890/ijsss.v2i1.1375
https://journal.multitechpublisher.com/index.php/ijist/article/view/1737
https://journal.multitechpublisher.com/index.php/ijist/article/view/1737
https://adrjournalshouse.com/index.php/Journalism-MassComm/article/view/1950
https://adrjournalshouse.com/index.php/Journalism-MassComm/article/view/1950

International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

Surani, D., Keshwala, K., &Vidani, ]J. (2024). A comparative study on the usage of
Instagram and Snapchat mobile applications among residents of
Ahmedabad city. Journal of Advanced Research in Entrepreneurship,
Innovation & SMES Management, 7(1).
https:/ /adrjournalshouse.com/index.php/Journal-Entrepreneurship-
SMEMegt/ article/view /1964

Vaishnav, D., Rathod, J., &Vidani, J. (2024). An evaluative study on internet
banking security perceptions and practices among bank customers in
Ahmedabad city. International Journal of Applied Economics, Accounting
and Management (JAEAM), 2(2).
https:/ /doi.org/10.59890/ ijacam.v2i2.1241

Vaishnav, D., Rathod, J., &Vidani, J. (2024). An evaluative study on internet
banking security perceptions and practices among bank customers in
Ahmedabad city. Journal of Advanced Research in Accounting and
Finance Management, 6(1).
https:/ /adrjournalshouse.com/index.php/Journal-Accounting-
FinanceMegt/issue/view /390

Vasveliya, M., &Vidani, J. (2019). A Study on Analyzing Gap between Expected
and Actual Customer Satisfaction Regarding Royal Enfield's Features and
Services. In P. Rijwani, S. Shome, & D. Danak (Ed.), BUSINESS,
ECONOMY AND ENVIRONMENT: CORPORATE PERSPECTIVES (pp.
79-85). Ahmedabad: Himalaya Publishing House Pvt. Ltd.

Verma, B., Purohit, M., &Vidani, J. (2024). A study on the rise and recent
development in UPI (Unified Payments Interface). Journal of Advanced
Research in Business Law and Technology Management, 7(1).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1947

Vidani, J. & Das, D. S. (2021). A Review on Evolution of Social Media Influencer
Marketing: Reflection on Consumer Behaviour and Consumer’s Decision-
Making Process. Turkish Online Journal of Qualitative Inquiry (TOJQI).
Retrieved from
https:/ /www.tojqgi.net/index.php/journal /issue/view /51

Vidani, J. &Plaha, N. G. (2017). AGRIPRENEURSHIP: A REINCARNATION OF
INDIAN AGRICULTURAL SECTOR. Proceedings of the International
Conference on Enhancing Economic Productivity and Competitiveness
through Financial and Monetary Reforms (pp. 154-159). Ahmedabad:
GTU.

Vidani, J. (2015). THE STUDY OF INVESTMENT PATTERN OF THE PEOPLE
OF BHAVNAGAR DISTRICT. The Indian Writer’s e - Journal, 1(1), 1-26.

95


https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1964
https://adrjournalshouse.com/index.php/Journal-Entrepreneurship-SMEMgt/article/view/1964
https://doi.org/10.59890/ijaeam.v2i2.1241
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/issue/view/390
https://adrjournalshouse.com/index.php/Journal-Accounting-FinanceMgt/issue/view/390
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1947
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1947
https://www.tojqi.net/index.php/journal/issue/view/51

Prajapati, Dedaniya, Vidani

Vidani, ]J. (2016). Roles of a BhartiyaNariVyapari: A Case study review
Approach. International Journal of Management, IT & Engineering, 6(12),
328-341.

Vidani, J. & Pathak, K. N. (2016). A SURVEY ON AWARENESS AND
SATISFACTION LEVEL OF THE CONSUMERS OF ONLINE GIFTING
WITH SPECIAL REFERENCE TO AHMADABAD CITY. Governance in E-

commerce: Contemporary Issues &Challenges (pp. 121-135). Ahmedabad:
GTU.

Vidani, J. & Singh, P. K. (2017). To study the effect of marketing on awareness
and the use of contraceptive pills in the rural areas with special Reference
to Ahmedabad District. Services in Emerging Markets (pp. 254-265).
Ahmedabad: Emerald.

Vidani, J. & Solanki, N. (2015). THE STUDY OF FUNDAMENTAL CONCEPTS
OF MANAGEMENT FOCUSING ON POSDCORB ANALYSIS - PARLE
INDIA PVT. LTD. EXCEL International Journal of Multidisciplinary
Management Studies, 5(12), 45-56.

Vidani, J. &Dholakia, A. (2020). An Introspective Study on Retail Sector The
Current Scenario in Gujarat and India. In R. B. Chauhan, Management and

Innovation: Research Study (pp. 1-15). Kanyakumari: Cape Comorin
Publisher.

Vidani, J. &Plaha, N. G. (2016). SWACHH BHARAT: CSR INITIATIVE BY
INDIAN CORPORATES. International Multidisciplinary Journal Think
Different, 3(22), 44-50.

Vidani, J. (2015). “THE STUDY OF THE CONCEPTS OF PERSONALITY
TRAITS, VALUES, SKILLS AND PERCEPTION OF
DR.MANMOHANSINGH. The Indian Writer” s e - Journal, 1(1), 1-14.

Vidani, J. (2015). Self Aid Group - A Preeminent way for Bucolic Female
Empowerment. International Journal of Advance Engineering and
Research Development, 2(11), 351-360.

Vidani, J. (2015). THE STUDY OF PESTLE ANALYSIS IN KERALA STATE.
ZENITH International Journal of Multidisciplinary Research, 5(12), 33-50.

Vidani, J. (2016). Fake Opportunities and Real Challenges of an Indian Women
Entrepreneurs: A Review Approach. International Journal of

Multidisciplinary Educational Research, 5(11(3)), 224-237.

Vidani, J. (2016). IS ENTREPRENEURSHIP A GENDER BLIND (PART II). Indian
Journal of Technical Education (IJTE) - Special Issue for ICWSTCSC-2016,

96



International Journal of Global Sustainable Research (IJGSR)
Vol.3, No.1, 2025: 73-98

25-33.

Vidani, J. (2016). Rural Women Entrepreneurship: "NariBaniVyapari".
International Journal of Management and Research, 1, 208-213.

Vidani, J. (2018). Export and Import Procedures (Vol. 1). Online:
EducreationPublishing .

Vidani, J. (2018). MERGER AND AQUISITIONS: A CASE FROM INDIAN
TELECOM SECTOR VODAFONE & IDEA. Compendium of Research
Papers of National Conference 2018 on Leadership, Governance and
Strategic Management: Key to Success (pp. 105-108). Pune: D.Y Patil
University Press.

Vidani, J. (2018). Overview of Opportunities and Challenges in Marketing
Strategies of Ecopreneurs for their Eco-Prenrurial Products in the Markets
of Saurahtra Region. In B. UNNY, D. N. BHATT, & D. S. BHATT (Ed.),
Transformation Through Strategic and Technological Interventions (pp.
159-167). Ahmedabad: McGraw Hill Education (India) Private Limited.

Vidani, J. (2019). INFLUENCER MARKETING: A NEW TREND.
NafionalConferenee on "Multidisciplinary Research in SocelalSeienesé&
Management Studies. 6, pp. 344-353. Pune: D.Y Patil Institute of
Management Studies.

Vidani, J. (2020). ROLE OF WOMEN IN AGRICULTURE SECTOR OF INDIA,
WOMEN EMPOWERMENT & ECONOMIC DEVELOPMENT (pp. 32-
47). Kanpur: International Publications.

Vidani, J. (2022). Digital Marketing for Business in #hashtag era (Vol. 1). Delhi,
India: Publishing Expert.

Vidani, J. Chack, P. K, &Rathod, D. N. (2017). STARTUP INDIA: A
CHALLENGING WAY OF THRONES. National Conference on startup
India: Boosting Entrepreneurship (pp. 111-118). Pune: D. Y. Patil
University Press.

Vidani, J. Das, S., Meghrajani, I., & Singh, G. (2023). Influencer Marketing and
Gendered Consumer Behavior: An Analysis of Clothing Purchases across
Different Fashion Categories. Sodhsambhita, 137-157.

Vidani, ]. Meghrajani, 1., &Siddarth, D. (2023). Unleashing the Power of
Influencer Marketing: A Study on Millennial Consumer Behaviour and its
Key Antecedents. JOURNAL OF EDUCATION: RABINDRA BHARATI
UNIVERSITY, XXV(6), 99-117.

97



Prajapati, Dedaniya, Vidani

Vidani, J., Das, S., Meghrajani, 1., &Chaudasi, C. (2023). Unveiling the Influencer
Appeal: A Gender-Centric Exploration of Social Media Follower
Motivations. RabindraBharati Journal of Philosophy, 182-203.

Vidani, J., Jacob, S., & Patel, M. (2019). MENTAL HEALTH START-UP:
MOODCAEFE. Economic Challenger: An International Journal, 21(84), 35-
42.

Vidani, J., Makwana, K., &Ukani, P. M. (2024). A study on recent capital goods
IPOs in Indian financial market. International Journal of Business and
Management Practices (IJBMP), 2(3), 2023-25.
https:/ /doi.org/10.59890/ijbmp.v2i3.2048

Vivek, S., &Vidani, J. (2024). E-commerce supply chain efficiency: A case study
of Amazon e-commerce company. Journal of Advanced Research in
Business Law and Technology Management, 7(1).
https:/ /adrjournalshouse.com/index.php/business-law-tech-
management/ article/view /1948

98


https://doi.org/10.59890/ijbmp.v2i3.2048
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1948
https://adrjournalshouse.com/index.php/business-law-tech-management/article/view/1948

